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PLANT-BASED FOOD: A 458
MILLION EURO BUSINESS IN ITALY
Between September 2020 and September 2021,
sales of ‘alternative’ products in Italian grocery
retail experienced a 17% growth, for a turnover
of 458 million euro (source: Iri), equal to about
0.6% of all food sold in the channel. Italians are
mainly fond of plant-based drinks (chosen by
35% of Italian households according to Gfk) and
gastronomy like burgers and finger food (32%).
All food categories - among fresh, frozen and

On the past 15th February Members of the
European Parliament in Strasbourg have
backed amendments to a range of recommendations put forward by the Special
Committee on Beating Cancer (BECA). The
original report defined any form of alcohol
consumption as a risk factor for a range
of cancers and chronic diseases, alongside
tobacco, poor nutrition, a high body mass
index, a sedentary lifestyle, and environmental pollution. With this vote, however,
MEPs favored an amendment to the report
that supported the key distinction between
consumption and ‘harmful’ abuse of alcohol.
MEPs also voted against the imposition of
health warning labels similar to those currently shown on cigarettes, in favour of messages that encourage moderate and responsible drinking.

ambient - have experienced strong growth, in
some cases up to 30%. Sales of plant-based
drinks generate 220 million euro (about 11% of
total sales sold in grocery retail). Plant-based
burger and patties are worth 115 millions. Italy
has thus become the fourth largest European
market for plant-based food, on a value basis.

RIO MARE (BOLTON GROUP)
IS READY TO LAND IN THE US
After Canada, Bolton Group is ready to enter
the United States. The multinational company
– generating a 2.8 billion euro turnover – owns
food brands like Rio Mare and Simmenthal (preserved fish and meat). Rio Mare will be the first
to enter the US. “The brand enjoys great appreciation abroad, especially in Germany, Eastern
Europe and, recently, Canada”, the executive
president Marina Nissim explained. “Now, we will
launch it in the US and in the meanwhile we will
widen the range of pesto products with tuna.”
And in the future? “We are not going to enter
the stock market”, she adds. “We are and will
remain a family company. Brands are important,
but our greatest richness lies in people.”

FIORENTINI LAUNCHES
THE NEW CORN CAKE
WITH SALTED CARAMEL
The Italian producer of bread substitutes and snacks
has widened its Choco Mais
line of sweet-savory cakes
with a new Salted Caramel
version. Free from gluten,
sesame and peanuts, the
new snack is available in a
68 gr pack.
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Estensione telematica del periodico The Italian Food Magazine
registrato presso il Tribunale di Milano n. 38 del 25 febbraio 2015
Edizioni Turbo Srl n° iscrizione ROC11158 del 21 aprile 2005
2

N.2

·

FEBRUARY

2022

NEWS

Italy Asia
for

SALES OF PRE-SLICED
PROSCIUTTO DI PARMA
INCREASE BY 6% IN 2021

AZIENDA UGGIANO PRESENTS
‘GOVERNO ALL’USO TOSCANO’
The Uggiano winery presents its latest arrival: ‘Governo all’Uso Toscano’. A red wine
with an intense color and a fruity aroma that
satisfies international taste preferences.
“The ancient 'Governo' technique, that is to
say a slow refermentation of the freshly drawn wine with the addition of
slightly dried grapes, gives the wine
vivacity and roundness,” the winery
from S. Vincenzo a Torri, in the province of Florence, explains. “With
this new addition Uggiano further
widens its range of Tuscan wines
with an excellent quality / price ratio and looks with optimism at the
great events that will take place
in 2022 - Wine Paris, Vinitaly and
Prowein - where the new vintages
of wines from Tenuta Aquilaia, a
beautiful estate in the heart of the
Maremma acquired by Uggiano in
2019, will be presented.

Excellent results for Parma ham in trays in
2021, with sales up by 6% and exceeding, for
the first time, the record number of 2 million sliced hams for over 100 million packs produced.
In Italy, the growth rate reached 12%, for about
30 million packages sold. “A trend destined to
last,” according to Alessandro Utini, president
of the Parma Ham Consortium. “On global markets we will work in order to further consolidate
these brilliant results, also through promotional
initiatives within major European grocery retail
chains”. In 2021, 72 million pre-sliced Prosciutto
di Parma trays were exported (+3% on 2020).
Europe accounts for 86% of this business, while
the remaining 14% comes from extra-EU counties (with the US as the main market).

FERRERO’S TURNOVER REACHED
12.7 BILLION EURO IN FINANCIAL YEAR 2021
Ferrero International, parent company of the Ferrero Group, closed the year with a consolidated
turnover of 12.7 billion euros, rising 3.4% compared to the previous year. At that date, the Group
consisted of 107 consolidated companies worldwide and 32 production plants. Its products are
distributed in over 170 countries. Despite the uncertainties caused by the pandemic, the Group
has seen sales of finished products grow in specific markets such as France, Germany and China.
Some iconic brands like Ferrero Rocher, Kinder Bueno, Kinder Joy and Kinder Cioccolato performed very well, while new products were launched: see Ferrero Rocher and Raffaello ice creams.
The Group supported its technological development strategy by expanding its production capacity, with investments of 839 million euros.

3

N.2

·

FEBRUARY

2022

TRENDING

Italy Asia

NOW

for

AROMATICA
www.aromatica.it

In the TRENDING NOW section we
aim to present some of the most
recent product launches in the Italian
retail market - or that are set to debut
soon - as well as products that have
been warmly welcomed by customers
because of their quality and innovative
features.
In this issue of Italy for Asia the focus
is set on one macro category: that
of ready-to-eat. Is it a multi-purpose ingredient, useful for preparing
some party-ready quick appetizers,
or a complete meal for working people, with little time but not willing to
compromise on taste or on the heathy side of a freshly prepared dinner.
Here you will find some interesting
solutions inspired by the ingredients
and tastes of the Italian cuisine.

SUNDRIED TOMATOES WITH ITALIAN
AROMATIC HERBS
Sundried tomato halves seasoned with olive
oil and Mediterranean herbs. Ideal for aperitifs, pizzas, salads or as snack-to-go.
Packaging details
Resealable doypack bag with zip x 125 g
Shelf life
18 months. Packaged in protective atmosphere.
Once open, keep in the refrigerator and consume
within 72 hours.
International certifications
Quality Management System Certification (UNI
EN ISO 9001:2015), BRCGS Global Food Safety
Standard Issue 8
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NUOVA ILTA

NOVA FUNGHI

AMÍO MY GOURMET - READY PULSES
MEALS
AMÍO My Gourmet is a range of 100% vegan legume-based organic ready meals in
three tasty original recipes: Pulses and Oat
with Tomato Sauce, Aromatic Lentils Mediterranean Style, Curry Chickpeas with Cranberries. The products are available in single
portion bowls (270 gr) which can be stored
at room temperature and can be consumed
with or without heating.

SALSIAMO RED CHICORY
Salsiamo Red Chicory is a veggie cream
100% vegetable and free from acidifiers,
preservatives, milk and dairy, allergens, gluten. It can reach every kind of cuisine: fusion,
traditional, fast food or restaurants. With a
simple gesture Salsiamo becomes the perfect topping for your pizza, a delicious sauce
for a gourmet pasta, a tasty filling for sandwiches and wraps or a ready-to-use base
for your soup or risotto. Salsiamo products
are available in a wide flavours’ range, for
create and season every kind of meal.

www.amiolegumi.it

www.novafunghi.it

Ingredients
Organic pulses in tasty gourmet recipes. Without
preservatives, artificial colors or glutamate.
Packaging details
270 gr single-portion tray suitable for microwave
Shelf life
12 months
International certifications
BRC, IFS, Organic

Ingredients
Red chicory, sunflower oil, potatoes, modified starch, flavorings, sugar, onion, salt, beetroot extract,
acidity regulator: tartaric acid
Packaging details
Pouches for retail (140 gr) and Horeca (800 gr)
Shelf life
36 months
International certifications
IFS
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PASTA CUNIOLA

SUDALIMENTA

MY INSTANT PASTA ‘CARBONARA’
Instant pasta and dehydrated powder sauces in 70 gr cup. Cooking suggestions on
the cup with hot water in 4/5 minutes or microwaveable in 3-5 minutes.

MARINARA BOWL: SOY-CHUNKS
WITH OREGANO TOMATO SAUCE
The company’s One-pot plant-based meals
respect both taste and sustainability, through our use of 100% natural ingredients, including Non-GMO soy and delicious handpicked seasonings. These meals are ready to
be cooked in minutes with no need for additional ingredients but water and oil.

www.myinstantpasta.it

www.tiberino.com

Ingredients
Instanta pasta and dehydrated powder sauces.
Packaging details
70 gr Cup. Plastic cup with peelable paper sleeve
and peelable paper lid.
Shelf life
14 months
International certifications
BRC, IFS, Organic

Ingredients
Soy chunks 62%, tomato 14%, potato flakes,
broth (iodized salt: 45,8%, soy and corn protein
extract for stock 29%, dehydrated vegetables in
varying proportions (onion, carrot, garlic, celery,
parsley, potatoes, tomato):19%, corn seeds oil),
extra virgin olive oil, onion, oregano. May contain:
gluten, almond, hazelnut, sesame seeds, tuna,
squid, egg. Does not contain glutamate added,
chemical additives or animal derivatives. All ingredients are bought already dried.
Packaging details
125 gr MAP
Shelf life
24 months
International certifications
IFS
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The Pandemic pushed the sale of frozen

foods both in Italy and worldwide. Due to the
fact that they ensure safety, convenience,

that they can be stocked up and sent all over
the world thanks to a very long shelf life.

Hence, Italian companies have launched new

interesting products, especially in the bakery
and ready-to-eat sector, and in the dairy and
confectionery industries too.
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ITALPIZZA

LA PIZZA +1

26X38 SALAME GRAN GUSTO
‘Salame’ is Italpizza’s legendary ‘meaty’ pizza
of the range, and the most loved one, thanks
to the selection of premium traditional salame without preservatives and of matured
hard cheese.

FROZEN FOCACCIA WITH CHERRY
TOMATOES AND EXTRA VIRGIN OLIVE
OIL (8.8%)
The company developed a line of focaccias
in a protective atmosphere (to be stored out
of the fridge) packaged at a fixed weight
which, without the use of any preservatives,
can offer a level of quality which meets the
consumer’s expectations not just for immediate consumption, but also for possible
consumption at a later time.

www.italpizza.it

www.lapizzapiuuno.it

Ingredients
Dough (soft wheat flour, water, extra virgin olive oil, salt, yeast), tomato sauce (tomato puree,
tomato pulp, olive oil, sugar, salt, oregano, basil),
mozzarella (milk, salt, microbial rennet, lactic
ferments), pepperoni salame 11% (pork, pork fat,
salt, dextrose, paprika, beetroot, acerola, garlic,
rosemary, oregano, extract of paprika, pepper,
onion, coriander, chili pepper), hard cheese (milk,
salt, lactic ferments, microbial rennet), sunflower
oil, oregano. May contain soy.
Packaging details
Rectangular 535 gr, compostable film and
recycled paper case 100% recyclable.
Shelf life
12 months
International certifications
BRC, IFS and ISO 22000.

Ingredients list
Wheat flour, water, cherry tomatoes, water, extra
virgin olive oil, salt, yeast, barley malt, wheat malt
flour, barley malt vinegar, oregano.
shelf life
15 months
Packaging details
170 gr (6.0 OZ), packaged in a MAP in paper-like
flow pack wrappers.
Palletization
Packs per box: 24, boxes per pallet layer: 5, n°
layers per pallet: 10, n° boxes per pallet: 50, n° of
packs per pallet: 1200, pallet net weight: 204 kg,
pallet height: 225 cm (pallet included).
International certifications
ISO 9001, ISO 22000, ISO 22005, IFS
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OROPAN

VALPIZZA

FROZEN PART-BAKED ALTAMURA
FOCACCIA WITH FRESH TOMATOES
AND OLIVES
An authentic Italian bakery product from the
rich baking-tradition of Altamura in the sunny Puglia region of Italy. Made to a traditional recipe with remilled durum wheat semolina for a rich taste experience and topped by
hand with juicy Italian tomatoes and olives.
Seasoned with extra virgin olive oil. It’s very
easy to make, just pop in the oven for a few
minutes. Ideal for in-store bakeries and foodservice outlets.

MARGHERITA STOVE TOP + BBQ PIZZA
The first pizza you can cook in a pan on the
stove or on barbeque in just 5 minutes. A
convenient solution: customer can complete
the whole cooking process in few minutes
saving time by cutting out the strenuous
time of heating an oven. Made in Italy, naturally leavened and hand stretched, GMO
free, with only 100% Italian tomato and
flours from 100% Italian grains. Flavors in
the range: Margherita, 4 Cheese, Grilled Vegetables Mix, Cacio & Pepe, Spicy Salami.

www.oropaninternational.com

www.valpizza.it

Ingredients list
Wheat flour, mozzarella cheese 23% (EU) (milk,
salt, microbial rennet, lactic ferments), tomato
purée 19%, water, sunflower seed oil, salt, yeast,
malted wheat flour, sugar, oregano, black pepper.
Shelf life
12 months.
Packaging detail
220 gr, single serve, in folding box.
Palletization
100x120 pallet, 10 selling units per box, 20 cartons x layer, 8 layer x pallet, total pallet height 236
cm
International certifications
BRC, IFS, USDA Organic, Kosher, Halal.

Ingredients
Remilled durum wheat semolina, water, fresh
tomatoes 18%, extra virgin olive oil 6%, mother yeast (remilled durum wheat semolina, water), olives
6%, salt, natural yeast, oregano. May contain soy.
Packaging details
Case net weight: 6 kg (24 pcs X 250 gr)
Shelf life
12 months
International certifications
BRC (AA+), IFS (Higher), ISO 9001:2015
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FRESYSTEM

SORRISO
Made with Mother Dough and without adding preservatives or additives, Sorriso is
an Original Pinsa Romana base ready to be
enhanced with any filling. It is folded back
on itself to give the characteristic shape of a
semi-open shell perfect to be filled with any
type of topping. All Sorriso are entirely made
by hand, leavened for 72 hours, pre-cooked
and then flash frozen to fully preserve their
characteristics.

LONDON VEGAN SOURDOUGH
CROISSANT
‘London’ Multigrain Vegan Croissant is perfect to satisfy the trends of European tastes: it stands out for its new and high innovative shape, typical of fine artisan pastry.
Leavened 26 hours, with MadreCupiello fresh sourdough, which makes the product tastier, more digestible, longer fresh.
Suitable for a vegan diet. With wholegrain
flour, source of fibres. GMOs free.

www.dimarco.it

www.cupiello.com

Shelf life
18 months

Shelf life
12 months
Packaging details
Weight 80 gr, 45 pcs/ct
Palletization
72 ct
International certifications
V-Label Europe certified

Packaging details
Pack size 43x35x23
Palletization
48 bags per pallet
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www.italgelato.it

www.tonitto.com

MULTILAYER CHOCOLATE VANILLA
COOKIE
Chocolate and vanilla gelato, with chocolate
sauce and biscuit grains.

IL SORBETTO
Premium cultivar fresh fruit purée authentic Italian sorbet, dairy- and gluten, fat free,
made in Italy, produced with solar energy.
Short and clean label: just a few ingredients
(short) and with no preservatives, no colourings, no additives (clean).

Ingredients list
Rehydrated skim milk, water, chocolate sauce 16%
(sugar, water, cocoa mass, cocoa powder, cocoa
butter, thickener: pectin, vanilla extract), biscuits
13,5% (soft wheat flour, sugar, vegetable oil and
fats (coconut, sunflower), low fat milk, glucose-fructose syrup, salt, raising agent: ammonium
hydrogen carbonate, sodium hydrogen carbonate;
natural flavours), sugar, coconut oil, glucose syrup,
lactose, cocoa powder 2%, dextrose, milk proteins,
cocoa mass, cocoa butter, emulsifiers: mono- and
diglycerides of fatty acids, soy lecithin; stabilizers:
locust bean gum, guar gum; natural vanilla flavoring. May contain: eggs, treenuts, peanuts, mustard.
Shelf life
24 months
Packaging details
Weight: 370 gr. Cylindrical pet jar with screw cap.
Palletization
Pallet 100x120 Chep. Units/carton: 6, cartons/
layer: 20, numbers of layers: 19, units/pallet:
2280, cartons/pallet: 380
International certifications

Ingredients list
Water, sugar, fresh fruit purée and/or fruit juice
(depending on the flavour), lemon fiber (natural
thickener), pectin (natural stabilizer)
Shelf life
36 months
Packaging details
R-pet (recyclable and recycled) 500 ml / 310 gr;
coming soon paper tub 500 ml / 310 gr.
Palletization
6 cups x 16 boxes x 12 layers. 192 boxes per
pallet 80x120
International certifications
BRC, Rain Forest Alliance, AEO, FDA, IT V3W5M
CE

BRC, IFS.
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www.g7gelati.it

G7 BACIO
Inspired by a popular Italian chocolate, its
name means ‘Kiss’ denoting a mix of ingredients that perfectly match. A classic of the
Italian tradition, this flavor combines hazelnut and cocoa nuances.
The gianduia syrup, produced by G7, with its
intense and lingering aftertaste, mixes perfectly with the hazelnut gelato. Its typically
soft and creamy texture offer a unique and
well-balance flavor, enhanced by a fine toasted note.
Ingredients list
Cocoa and hazelnut Gelato with gianduia syrup.
Decorated with whole toasted hazelnuts. Free
from gluten, colorings and hydrogenated fats.
Shelf life
24 months.
Packaging details
500 gr – 1 lt, recyclable and reusable plastic tub
and lid
Palletization
6 tubs per carton, 105 cartons per pallet
International certifications
Company certifications: FSSC- ISO 22000, IFS HL
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VALCOLATTE

www.prodottideliziosa.it

www.valcolatte.it

FROZEN BURRATA DELIZIOSA
Frozen Stretched-curd cheese with cream.

FROZEN BURRATA CASEIFICIO
VALCOLATTE
Frozen ‘pasta filata’ cheese with an heart
of cream. Product obtained from frayed
spun dough with the addition of Uht cream
(Stracciatella) in pastry puff spun (burrata),
subjected to subsequent freezing.

Ingredients list
Pasteurized Milk, uht cream 41% (Cream, milk
proteins, thickeners: modified maize starch E1422,
E466, E407, E410; emulsifiers: E471, E472b), acidity regulator: lactic acid, salt, rennet. milk origin:
Italy. GMOs free.
Shelf life
18 months. Store in the freezer at -18°C. Defrost
in the fridge at +4°C for at least 38 hours. Once
defrosted, the product (in sealed package) can be
consumed within 4 days.

Ingredients list
Pasteurized cow milk, Uht cream 48% (cow milk,
milk protein, thickener: modified maize starch
E1422, sodium carboxy methyl cellulose E466,
carrageenan E407, locust bean gum E410, emulsifier: lactic acid esters of mono- and diglycerides
of fatty acids E472b, mono- and diglycerides of
fatty acid E471), salt, microbial rennet, lactic cultures, acidity regulator: lactic acid E270.
Shelf life
365 days
Packaging details
Plastic pot, sealed with plastic film and covered by
a plastic lid. Drained weight: 100 gr
Palletization
12 layers per pallet, 13 cases per layer (156 cases).
International certifications
BRC, IFS, Halal

Packaging details
125 gr. Carton box containing 8 pieces. Dimensions WxDxH: 40x21x8 cm. Gross Weight: 2.4 Kg.
Palletization
EPAL pallets. Dimensions WxDxH: 120x80x135
cm. Packages per layer: 12 Number of layers: 15
Packaging for pallet: 180.
International certifications
BRC, IFS, Organic.

13

N.2

·

FEBRUARY

2022

Italy Asia

FROZEN MANIA

for

DIANO CASEARIA

SORÌ ITALIA

MOZZARELLA DI LATTE DI BUFALA
FROZEN
Buffalo Mozzarella is born from buffalo milk
from the best farms. The smooth pearly
white surface of just one millimeter encloses a soft heart of milk with an intense and
structured taste, characterized by a delicate
and delicious flavor, buffalo mozzarella can
be enjoyed as an appetizer or main course.

FROZEN MOZZARELLA 100% BUFFALO
MILK
100% Buffalo milk mozzarella, 125 gr in Pot.

www.dianocasearia.com

www.soritalia.com

Ingredients list
Buffalo milk, natural fermented whey, rennet, salt.
Shelf life
18 months
Packaging details
Plastic Pot, 125 gr drained net weight.
Palletization
8 pc. x case, 240 cases x pallet
International certifications
IFS, BRC, ISO 9001:2015, Halal, Organic, Sedex,
Animal Welfare

Ingredients list
Pasteurized buffalo’s milk, rennet, salt.
Shelf life
365 days
Packaging details
125 gr, cup with heat-sealed film.
Palletization
24 cups per box, 64 box for pallet, 8 cartons per
layer, 8 layers per pallet.
International certifications
IFS, BRC.

14

N.2

·

FEBRUARY

Italy Asia

CONFECTIONERY

2022

for

VICENZI

www.matildevicenzi.com

TIN

WIN

HAPPY MOON FESTIVAL TIN
Matilde Vicenzi has created a specific puff
pastries and cookies tin to celebrate the
Mid-Autumn Festival (also called the Moon
Festival), traditionally on the 15th day of the
eighth month of the Chinese lunar calendar.
The full moon represents the reunion of the
family, and this tin is meant to be enjoyed at
home or to be given as gift to surprise and
delight your relatives and your loved ones.

Elegant and eye-catching,
they never go out of

fashion. They are a perfect
gift on any occasion and

are very useful too, since
can be reused again and

Ingredients list
The tin may be available with various assortments
of puff pastries and cookies, so the ingredients
list depends on the specific assortment.
Shelf life
12 months
Packaging details
Tinplate, 907 gr
Palletization
80x120 - 100x120
International certifications
ISO, BRC, IFS, Kosher, Halal

again.
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A.D.R. - AZIENDE
DOLCIARIE RIUNITE

www.chiostrodisaronno.it

www.sassellese.it

BACI OF SASSELLO
A delicious pastry is created through a perfect combination, a kiss between
two small hemispherical biscuits made from hazelnut
and cocoa, sweetly fused
together by dark chocolate
to bring to life a scrumptious confectionary specialty. They are also available in the ‘white’ version
with a lower cocoa content
in the biscuit dough. Made
using only the best ingredients, carefully selected
and of the highest quality.

MINICUBE TIN 50 G
Amaretti Crunchy individually flow-packed
and then wrapped in elegant tissue paper
in small red tin with 2 different graphics for
from and back. The Mini Cube metal tin is
Lazzaroni’s iconic flagship product, known
all over the world. According to the legend,
Amaretti were first baked by a young couple
to honor the cardinal of Milano. By slowly
baking a blend of sugar, apricot kernels, and
egg whites we make the round crunchy bitter/sweet almond biscuits called Amaretti.
Decorated with sparkling white sugar and
wrapped in colorful papers. The company
has been exporting Amaretti crunchy to Japan for the past 15 years.

Ingredients list
Wheat flour, vegetable margarine (palm oil, coconut oil, water, emulsifier: mono-and diglycerides
of vegetable fatty acids from palm and sunflower,
acidity corrector: citric acid), toasted Piedmont
Hazelnut (18%), sugar, chocolate (8%) (cocoa
mass, sugar, cocoa butter, emulsifier: soya lecithin), cocoa, flavourings. May contain traces of
milk and milk derivatives. Without hydrogenated
fats.
Shelf life
9 months
Packaging details
200 gr tin, 6 tins in one carton
Palletization
Epal cm 80 x 120 x h 182, 72 cartons on one
pallet.
International certifications
IFS, BRC, RSPO, ISO 9001: 2015, ISO 14001:
2015.

Ingredients list
Sugar, sweet apricot kernels (19%), egg white.
Shelf life
24 months
Packaging details
Metal tin, 50 g.
Palletization
12 pcs per case, 112 cases per pallet.
International certifications
BRC

16

N.2

·

FEBRUARY

2022

CONFECTIONERY

BISCOTTI P GENTILINI
www.biscottigentilini.it

TRICOLORE BISCUIT TIN

This is the company’s homage to Italy, the
symbol of love and artistic production, with
the Italian flag covering the entire box set.
Inside, there is a truly irresistible selection of
biscuits; Brasil, the delicious cocoa-flavoured shortbread, and Margherite, delicately
scented with citrus.
Ingredients list
Brasil – biscuits with cocoa
Ingredients: sugar, wheat flour, butter, cocoa powder 8.0%, corn starch, honey, whole milk powder,
yeast agents: ammonium bicarbonate – sodium
bicarbonate, dextrose, malt extract (malted wheat
flour, barley and corn malt extract), salt, emulsifier:
soy lecithin, artificial flavors.
Margherite – biscuits with natural citrus fruit flavor
Ingredients: wheat flour, sugar, butter, honey,
whole milk powder, dextrose, malt extract (malted
wheat flour, barley and corn malt extract), yeast
agents: ammonium bicarbonate – sodium bicarbonate, salt, natural citrus flavor 0.18%, Natural
vanilla extract.
Shelf life
365 days
Packaging details
250 gr
Palletization
250 gr x 6 pieces in a box (42 boxes in a pallet)
International certifications
ISO 22000/ISO 9001
17
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MARINI

www.biscottificioverona.com

COOKIE
ADDICTED

VERONA COOKIES WITH CHOCOLATE
AND SICILIAN ORANGE
With Verona Cookies (trademark) Marini
combines the international character of chocolate cookies with a touch of Italian traditional pastry. Tasty and crunchy, these biscuits
smell of Sicilian oranges, and the combination with dark chocolate creates an irresistible mix. Result of the know-how developed
by Biscottificio Verona and the quality of the
raw materials used.

There is nothing more

comforting than a yummy
biscuit with chocolate
drops.

According to both kids

Ingredients list
Wheat flour, dark chocolate 24%, coconut and
sunflower vegetable oils and fats, sugar, candied
Sicilian orange paste 8%, eggs, butter, glucose
syrup, semi skimmed milk powder, corn starch.
Packaging details
150 g box, 200 g bag.
Shelf-life
12 months
Certifications
BRC, IFS

and adults.
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TEDESCO

www.decointernational.it
www.fornaiepasticceri.it

www.orelieteperugia.it

FORNAI & PASTICCERI CHOCO CHIP
COOKIES
Fornai & Pasticceri Choco Chip Cookies
are shortbread biscuits with pure chocolate drops: rich and delicious for pleasure in
every bit. Made with 100% Italian wheat,
they are GMO free and without hydrogenated fats. They are perfect for an indulgent
snack any time of the day.

BATIDA
Shortbread cookies with coconut and double chocolate.
Ingredients list
Wheat flour, sugar, high oleic sunflower seed oil,
grated coconut 12%, milk chocolate 8%, dark chocolate (bat) 8% fresh, barn eggs, butter, leavening
agents: sodium hydrogen, carbonate, disodium
diphosphate, wheat starch, salt, aromas.
Packaging details
Weight 200 gr, plastic bag.
Shelf life
12 months

Ingredients list
Wheat flour 33%, 30% dark chocolate drops
(sugar, cocoa mass, fat-reduced cocoa powder,
cocoa butter, emulsifier: soy lecithins), sugar, palm
oil, rice flour, 2% pasteurized milk, raising agents: ammonium carbonates, sodium carbonates,
potassium tartrates; salt, flavouring. May contain
nuts and eggs.
Shelf life
12 months
Packaging details
250 gr, block bottom bags made with recycling
packaging materials.
Palletization
14 unit/ carton, 32 carton/pallet.
International certifications
BRC, IFS, ISO 14001:2004, ISO 9001:2008

International certifications
BRC, Rainforest, Fair Trade, IFS, Organic.
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PESCARADOLC - FALCONE
www.falconedolciaria.com

ROUND COOKIES
Round cookies with chocolate chips. American style but Italian quality and design.
Shelf life
12 months
Packaging details
2 king of packaging: single portion 50 gr or Multipack 200 gr (4x50 gr)
Palletization
For the single portion 50 gr: 99 cases by 40
pieces each. For the multipack version 200 gr: 55
cases by 12 pieces each.
International certifications
BRC, IFS
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RIGONI DI ASIAGO
www.rigonidiasiago.com

TIME TO

SPREAD IT
NOCCIOLATA
Organic chocolate hazelnut spread.

Spreadable creams

Ingredients list
Cane sugar, Hazelnut paste 18.5%*, Sunflower oil,
Skim milk powder*, Cocoa powder 6.5%, Cocoa
butter, vanilla extract (all ingredients from organic
farming), Organic soy lecithin.
Shelf life
36 months
Packaging details
Glass Jar with metal cap, 270 gr.
Palletization
Wrap around n. 6 pcs - mm 196 x 129 x 114 h,
weight Kg 2,80. Eur pallet (324 boxes): 36 boxes
per layer, 9 layers per pallet.
International certifications
Bio EU, USDA Organic, Kosher.

have become a staple in
home kitchens across

Italy: perfect with bread,
absolutely delicious as a
spoon treat.
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SOCADO

WITOR’S

YOU LOVE ME ‘NUTS EMOTION’ – ‘DARK
INSIDE’ – ‘PISTACCHIO RELATION’
You Love Me, a new line of spreadable creams in three delicious variations: hazelnut,
dark chocolate and pistachio. No added sugar (just naturally contains sugar - contains
maltitol), palm oil free, gluten free, with certified cocoa and high fiber content. The naming emphasizes the link between product
and consumer while the heart-shaped visual
fully communicates its yummy soul. Designed for consumers who are careful not to
exceed with sugar, but who do not want to
give up the pleasures of taste.

PISTACCHIO SPREAD
Chocolate spread 20% Pistachio. A perfect
velvety texture for all pistachio lovers. A sin
of gluttony to spread on bread, add to sweet
recipes or, for a sweet tooth, just a spoon
treat.

www.socado.com

www.witors.it

Ingredients list
Sugar, vegetable fats (sunflower, cocoa butter*),
pistachios (20%), skimmed milk powder, whey
powder, lactose, emulsifier: soya lecithin, flavourings. May contain traces of other nuts. Gluten free.
Packaging details
Vase 220 gr
International certifications
Gluten free, Palm oil free, Rainforest Alliance Certified.

Ingredients list
100% Italian hazelnuts, pistachios, cocoa.
Shelf life
18 months
Packaging details
You Love Me ‘Nuts Emotion’ and ‘Dark Inside’: 330
gr glass jar with metal lid. You Love Me ‘Pistacchio
Relation’: 270 gr glass jar with metal lid
Palletization
12 units per carton, 11 cartons per layer x 14
layers, 154 cartons per pallet
International certifications
Rainforest Alliance Cocoa
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INALPI

www.inalpi.it

SWEET MILK
Sweet Milk represent for Inalpi an innovative approach, for recipe and product, in an
extremely competitive market. Spreadable
milk in glass jars offered whit milk flavor or
Dulche du Leche, Coconut or Strawberry
want to be the different offer for the free
service of the sector.
Ingredients list
milk from short supply chains with Inalpi certifications
Shelf life
270 days

Packaging details
Glass jars with aluminum cap
Palletization
180 gr jam.
International certifications
UNI EN ISO 9001, FSSC22000, BRC standard, IFS,
UNI EN ISO 14001, SA8000, Halal, Kosher, UNI EN
ISO 22005, ISO 45001, Organic, AEO
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