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SAMMONTANA AND LOACKER
CREATE A NEW LINE OF ICE CREAM
COOKIE SANDWICHES

The ice cream manufacturer Sammontana
and the wafer producer Loacker have joined
forces to launch three types of ice cream
cookie sandwiches inspired by the iconic
wafers of the company from South Tyrol:
the Napolitaner Ice Cream Cookie Sandwich,
with hazelnut and cocoa ice cream enclosed
between two cookies; the Alpine Milk Ice
Cream Cookie Sandwich, with fresh cream
and milk from the Alps; and the Ice Cream
Cake, where alpine milk, cookie powder and
hazelnut and cocoa variegated are mixed and
enclosed between two hazelnut and chocola-
te cookies.

HILTON HOTELS CHOOSE
PARMIGIANO REGGIANO
FOR BREAKFAST

Parmigiano Reggiano enters 'The Morning
Opera by Hilton' project launched by the
luxury Hotels & Resorts chains in October
2021, according to which for breakfast gue-
sts have the chance to enjoy a selection of
iconic ‘Made in Italy’ products. The selection
now includes also Parmigiano Reggiano, with
a dedicated corner in the breakfast buffet,
also providing information materials on its
characteristics and production technique. Six
hotels take part to the project: Aleph Rome,
Curio Collection by Hilton, Hilton Lake Como,
Hilton Milan, Hilton Rome Airport, Hilton
Molino Stucky Venice and Rome Cavalieri, a
Waldorf Astoria Hotel.

ARBORIO RISO SCOTTI
LANDS IN CHINA

After a two-years long negotiation, and fol-
lowing the protocol signed in April 2020, the
Chinese authorities have given the green
light to the import of Italian risotto varieties.
Riso Scotti was therefore the first Italian
rice producer to land in China, and the first
container of Arborio Riso Scotti was cleared
through customs in Shanghai by the distri-
butor Guanyi and will be on sale both online
and in some food service chains.

ltalyoAsia

Estensione telematica del periodico The Italian Food Magazine
registrato presso il Tribunale di Milano n. 38 del 25 febbraio 2015

Edizioni Turbo Srl n® iscrizione ROC11158 del 21 aprile 2005
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ITALIAN CHEESE EXPORTS ARE
WORTH 3.6 BILLION EURO

Exports of Italian cheese totaled 3.6 billion in
2021, up by 12.3% in value and 10.6% in vo-
lume compared to 2020 (Istat data). Outside
the EU, the United States (+34.4% in value
and +19.7% in volume) and in China (+35.1%
and +26.4%) registered the most impressi-
ve results. Exports to the UK, due to Brexit,
declined instead by 4.5% (value) and -2.7%
(volume). Japan also showed a slight -3.2%
and -1.8% decline. Mozzarella (+12.5%), Gra-
na Padano and Parmigiano Reggiano (+5.3%),
account, together, for over 1 billion euro:
more than 30% of the total.

GUCCI OSTERIA
DEBUTS IN SEOUL

Gucci Osteria in Tokyo ;

Florence, Los Angeles, Tokyo and now Se-
oul. The Gucci Osteria, the contemporary
[talian cuisine restaurant created by the
world-famous fashion brand and chef Mas-
simo Bottura arrives in Korea. Set to open
on 28 March, it is located on the top floor of
the new Gucci Goak flagship store. Massimo
Bottura, the Michelin-starred chef behind the
Gucci Osteria format, developed the menu
along with Michelin-starred Karime Lopez,
the executive chef of Gucci Osteria Florence,
Seoul executive chef Hyungkyu Jun and head
chef Davide Cardellini.

BARILLA’S MOST ICONIC COOKIES
BECOME ICE CREAMS, WITH
ALGIDA

The partnership between Algida and Barilla
has led to the creation of new ice creams
inspired by some of the most famous Barilla
biscuits, namely Pan di Stelle, Baiocchi and
Ringo, that will be followed by Gocciole and
Togo. The ice creams will be produced in
[taly, in the Algida plant of Caivano (Naples),
one of the largest internationally, with a daily
production capacity of 5 million ice creams
and over 300 different products destined for
the Italian, European, American and Austra-
lian markets.

STOP TO EXPORTS OF LUXURY
GOODS TO RUSSIA

300 euros. This is the threshold above whi-
ch it is forbidden to export luxury goods to
Russia, as established by the EU’s fourth
package of restrictive measures against Rus-
sia, in force since March 16. Stop, therefore,
to expensive pieces of clothing, jewels, per-
fumes, beauty products, food products and,
of course, wines and spirits, caviar and truf-
fles. Luxury cars (more than 50,000 euro)
and electronic devices (over 750 euro) are
also in the list.
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In the TRENDING NOW section we
aim to present some of the most
recent product launches in the ltalian
retail market - or that are set to debut
soon - as well as products that have
been warmly welcomed by customers
because of their quality and innovative
features.

In this issue of Italy for Asia the focus
is set on jams and dairy specialties.
As regards jam, Italian manufactu-
rers pay more and more attention to
authenticity - by choosing high qua-
lity ingredients, and naturalness - by
avoiding preservatives and added
sugars. In the dairy sector, the incre-
asing demand for convenience and
ease-of-use has led to the creation
of small-sized cheese snacks, per-
fect for out-of-home consumption of
both kids and adults, and source of an
all-natural energy boost. But first, let’s
discover a new range of shelf stable,
100% vegetable and definitely innova-
tive soups.

COPPOLA FOODS LTD

www.coppolafoods.com
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COPPOLA POWER SOUPS
A range of 100% vegetable soups made
from quality vegetables and boosted with

healthy ingredients such as turmeric, gin-
ger, sesame, chili and basil. No sugar, dairy
or thickeners are added. The result is four
unique, shelf stable, naturally creamy vege-
table soups that can be gently heated be-
fore eating, or used as healthy sauces with
pasta, rice, fish or chicken. The range inclu-
des: Coppola Find Balance! Soup with Peas,
leek & ginger; Coppola Shine & Glow! Soup
with Tomato, Basil & Olive oil; Coppola Take
a Break! Soup with Pumpkin, Carrot & Tur-
meric; Coppola Up & Go! Soup with Beetro-
ot, Chilli & Sesame.

Shelf life

24 months

Packaging details

Glass bottles, 350 gr

Palletization

Pallet EUR (120 x 80cm). Case 6x350g: 261 cases
International certifications

Gluten free




N3 MARGH 2022 TRENDING NOW ltalyeAsia

D’ALESSANDRO CONFETTURE

www.dalessandroconfetture.it
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RASPBERRY JAM WITHOUT ADDED
SUCROSE

The raspberry jam without added sucrose is
a concentrate of flavors and fragrances. Ide-
al on a slice of toast for breakfast, delicious
if used to fill crispy chocolate meringues.

Ingredients

Raspberry, apple sugar, pectin
Shelf life

24 months

Packaging details

Glass jar, 230 gr

MENZ&GASSER

www.menz-gasser.it

TOODAFRUTTA MIRTILLO NERO - FRUIT
SPREAD WITH BLUEBERRIES

This 100%-fruit spread sweetened only with
grape sugar is delicious on bread or in yo-
ghurt. With fruit pieces and 30% less ca-
lories than traditional jams, 100daFrutta is
fragrant, flavoursome and healthy.

Ingredients

Blueberries, grape sugar, apple fiber, gelling agent:
fruit pectin, lemon juice concentrate.

Shelf life

540 days

Packaging details

Glass jar 8x240 gr

Palletization

27 units/layer, 10 layers
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RIGONI DI ASIAGO

www.rigonidiasiago.com
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Allégée en sucre’
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100% issue de fruits’
Fraises et fraises
EEL::;W des bois
Rigoni
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FIORDIFRUTTA STRAWBERRIES AND
WILD STRAWBERRIES

The highest-quality organic fruit, apple juice
and natural pectin. Room temperature pro-
cessing to respect the raw ingredients. This
is how Rigoni di Asiago brings to your table

the flavour and aroma of freshly picked fruit.
Many different flavours, from the most tra-
ditional to the most original and unexpected,
all T00% from organic fruit. Strawberries
and wild strawberries are sweet, exquisite
fruits and make this variety one of the most
loved.

Ingredients

Strawberries® 58,2%, apple juice concentrate®, wild
strawberries* 1,8%, gelling agent: pectin. *Organic.
Shelf life

36 months

Packaging details

Octagonal size Rigoni Patent jar, mm 110 x 66 -
weight 430 gr

Palletization

Pallet size: cm 80 x 120 x 90h cm. Pcs X pallet:
1728; weight x pallet: Kg 800; full pallet: 288 Crtn;
layer x pallet: 8; carton x layer: 36

International certifications

BRC, IFS, Organic (Bioagricert), Kosher (Star-K-Ko-
sher), BIO China Certification
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AGRIFORM GRANA
PADANO PDO SNACK
Five practical Grana Pa-
dano bars, individually
packaged, for a quick

break wherever you want
or for a boost of energy
after a workout. You can
keep them out of the fri-
dge for up to 4 hours, for
a good and natural snack.

Ingredients

Milk, salt, rennet, lysozyme (na-
tural protein from egg)

Shelf life

120 days

Packaging details

A plastic bag with modified
atmosphere, containing 5 single
20 gr packs of Grana Padano.
Total weight 100 gr (20 gr x
Bpcs)

Palletization

5 bags/box, 96 boxes/pallet
International certifications
IFS, FSSC:22000, Haccp

PARMAREGGIO

www.agriform.it
www.parmareggio.it

www.casamodena-parmareggio.com

N

20 SNACKS

of PARMIGIANO REGGIANO
HEES

PARMAREGGIO SNACK
Parmareggio Snack is a
practical 20 gr individually
wrapped Parmigiano Reg-
giano bar, ideal for spor-
tspeople and children to
have an all-natural, easily
absorbed energy boost.
With only 78 calories, Par-
mareggio Snack is suitable
for all those who want a
healthy and savoury snack
while keeping in shape.
Parmareggio Snack is a
Parmigiano Reggiano PDO
cheese, lactose free.

Ingredients

Milk, salt, rennet.

Shelf life

180 days

Packaging details

Bag: 20 gr per snack, 20 snacks
per bag. Each Snack is packed
in single flowpack in protective
atmosphere and in a bag which
contains 20 snacks, always in a
protective atmoshpere.
Palletization

9 bags per case, 50 cases per
pallet

PARMAREGGIO STICK

Parmareggio Stick is a pie-
ce of Parmigiano Reggia-
no 125 gr without rind, in
a practical and innovative
packaging that make it an
ideal healthy and tasty bre-
ak in every moment of the
day. Parmareggio Snack
is a Parmigiano Reggiano
PDO cheese, lactose free.

Ingredients

Milk, salt, rennet.

Shelf life

270 days

Packaging details

125 gr single flow packed in
protective atmosphere.
Palletization

16 pieces per case, 280 cases
per pallet
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BIRAGHI

www.biraghi.it

BIRAGHINI

Small cubes of Gran Biraghi seasoned hard
cheese, directly cut from the core of the
wheel. They are made only with 100% Italian
milk and they are completely natural and pre-
servatives-free. The traditional processing
and the long seasoning are a warranty of the
natural absence of lactose. Easy to store in
the fridge in their resealable package.

Ingredients

Milk, salt, rennet

Shelf life

180 days

Packaging details

250 gr, 20 pieces in the carton; 400 gr, 12 pieces
in the carton

Palletization

250 gr: EPAL 80x120, 81 cartons; 400 gr: EPAL
80x120, 100 cartons

International certifications

BRC, IFS, ISO 9001

A SCUOLA NELLO SPORT
AL LAVORO
»

NEL TEMPO LIBERQ
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BIRAGHINI SNACK

Great snack for the break of children, spor-
tsmen and grown-ups. Each pack contains 6
handy, fresh snacks, selected only from the
core of the wheel and individually packaged.

They are made only with 100% Italian milk
and they are completely natural and preser-
vatives-free. The traditional processing and
the long seasoning are a warranty of the na-
tural absence of lactose. Easy to store in the
fridge in their resealable package.

Ingredients

Milk, salt, rennet

Shelf life

180 days

Packaging details

100 gr (6x16,67 gr), 10 pieces in the carton
Palletization

Biraghini 100 gr (6x16,67): EPAL 80x120, 153
cartons

International certifications

BRC, IFS, ISO 9001
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ADI APICOLTURA

www.adiapicoltura.it

ITALIAN ACACIA HONEY
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One of nature’s
greatest gifts,
in practical

ACACIA HONEY

Adi Apicoltura interprets the great ltalian
honey excellence through a product that
comes from the expertise of the lacovanelli
family in Tornareccio, in the green heart of
Abruzzo. For over 150 years the members
of the family have kept bees and today they
harvest honey from the best blooms of the
Italian peninsula and from selected organic
crops, through a nomadic beekeeping able
of handling 2,000 hives. Clear transparent
color, almost no crystallization, Acacia Ho-
ney is exquisite like candy, delicate and cre-
amy. Great for sweetening tea, coffee, yo-
gurt. Enhances its properties if tasted with
blue cheese and mascarpone.

and convenient
packaging solutions.

Shelf life

360 days

Packaging details

250 gr squeeze plastic bottle with drop cap
Palletization

6 squeeze bottles in 1 box, 49 boxes in 1 layer,
294 boxes in 1 pallets

International certifications

BRC, IFS, Kosher, Halal, Organic
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G.B. AMBROSOLI

www.ambrosoli.it
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SQUEEZE HONEY
Honey in a practical and easy use package.

Shelf life

3 years

Packaging details

Squeeze 220 gr

Palletization

16 pcs in a carton. Nr. 68 cts in a pallet (base 17
x alt 4)

International certifications

ISO 22000

10

APICOLTURA PIANA

www.apicolturapiana.com
www.pianamiele.com

Millefiori \ F

SQUEEZE RPET 50%

Apicoltura Piana was founded in 1903 in Ca-
stel San Pietro Terme, close to Bologna. For
over a century it has been producing and
packaging honey, offering semi-finished and
finished products, both under its own brand
and on behalf of third parties. Piana’s new
product is Squeeze Rpet 50% which is cha-
racterized by greater sustainability and by a
reduction of the environmental impact than-
ks to the use of packaging created with 50%
RPet recycled plastics. This product belon-
gs to the Squeeze line and it is available for
different types of honeys: Wildflower, Acacia
and Wildflower with Royal jelly.

Shelf life

24 months

Packaging details

Single pack size of 380 gr

International certifications

Kosher, Halal, ISO 22005. The company is also
certified Bioagricert, Haccp, UNI EN ISO 9001, IFS
and BRC.
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CONAPI SOC. COOP. AGRICOLA

www.mielizia.com

o  Mielizia
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MIELIZIA BIO FIGS AND LEMONS FRUIT
JAM

Organic jam made with Figs from Apulia and
Lemons from Sicily. Produced with Italian
honey from Mielizia beekeepers and without
added pectin, with high fruit percentage.

Ingredients

Figs, lemons, honey, grape sugar.

Shelf life

24 months

Packaging details

Glass jar, 250 gr

Palletization

6 jars/carton, 20 cartons/layer, 12 layers/pal-
let, 40 cartons/pallet. Pallet dimensions: cm
80x120x115(H)

International certifications

Organic, ISO 9001, ISO 22005, ISO 14001
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MENZ&GASSER

www.menz-gasser.it

BLOSSOM HONEY

A product with many beneficial properties,
honey is a natural high-energy food. Than-
ks to an exclusive patent, Menz&Gasser can
now offers it in innovative Snap&Squeeze
single portions. The ingenious new Snap&-
Squeeze single portions are a fun, clean

and convenient way to enjoy jam and honey
whenever and wherever you want. Besides
the traditional ‘peeloff’ opening, with Snap&-
Squeeze you can also open the portion by
simply pressing with your thumb and sque-
ezing out the product, with no need for a
knife or spoon.

Ingredients list

Contains a blend of EU and non-EU honeys.
Shelf life

18 months

Packaging details

Portions packaged in a properly labelled cardbo-
ard box 100 x 14 gr

Palletization

24 units/layer, 10 layers

International certifications

Halal, Kosher
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You say ltaly,
you think of Spaghetti
and Pizza. And what
do these iconic
[talian dishes
have in common?

Tomato, of course.

DAVIA

www.davia.it

( _AVI \)
(DAVIA)

Pelati

«

ITALIAN PEELED TOMATOES

Peeled tomatoes obtained from fresh toma-
toes. Peeled tomatoes are born in the Italian
areas where the tradition for the cultivation

of tomatoes has been handed down for ge-
nerations. They are processed with passion
and steamed peeled ready to be immersed
in a rich tomato sauce, leaving their full fla-
vor and all the pulp of fresh tomatoes.

Shelf life

36 months

Packaging details

Trays of 12 tins of 400 gr. Trays of 6 tins of 2500
ar.

Palletization

Trays of 12 tins of 400 gr pallet of 72 trays. Trays
of 6 tins of 2500 gr pallet of 50 trays.
International certifications

IFS, BRC, ISO 9001, SMETA-SEDEX.
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D’AMICO

www.damico.it
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D’AMICO’S RANGE OF SAUCES

Sugo al Basilico (Sauce with basil), Sugo alla
Calabrese (Calabrian sauce with chilli), Sugo
allo Scarpariello (Scarpariello Sauce with
cheese and chilli), Sugo con Olive Leccino
e Capperi D’Amico (Sauce with black olives
and capers). These are the four recipes that
make up D’Amico’s range of sauces. Prepa-
red according to traditional recipe and in-
gredients of Italian origin. A ‘smart’ product
ideal for pasta, panzerotti, pizzas and bru-
schetta.

Shelf life

36 months

Packaging details

Glass, 290 gr

Palletization

8 pieces per pack and 196 packs per pallet
International certifications

BRC, I'lFS, BS OHSAS 18001:07

COPPOLA FOODS LTD

www.coppolafoods.com

COPPOLA NO SUGAR ADDED TOMATO
SAUCES

These sauces are made from rich lItalian to-
mato pulp using only fresh ingredients of
the highest quality. A high percentage of
chopped tomatoes is added, which brings a
natural sweetness to the sauces. Ingredien-
ts are gently processed, to preserve their
freshness, while no sweeteners, flavourings,
thickeners or colourings are added, so that
the perfect natural flavour is kept. The result
is a fresh-tasting range of award-winning
gluten free-certified Italian tomato sauces.
They are all ready to use for everyday co-
oking with pasta, as well as on pizza bases,
with meat, or as a dip. Puttanesca sauce
with anchovies and olives, Classico sauce
with basil, and Siciliana sauce with aubergi-
nes were all awarded 1 star at Great Taste
Awards 2018 in London.

Shelf life

36 months

Packaging details

Glass jar, 180 gr / 350 gr

Palletization

Pallet EUR (120 x 80cm). Case 12x180g: 224
cases. Case 12x350g: 140 cases
International certifications

Gluten Free
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NERI INDUSTRIA ALIMENTARE

www.sottoli.it
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FINISSIMA

ORIGINE DEL POMODORD
CERTIFICATA
100% TOSCANO

2x400g

POLPA FINISSIMA ‘PRIMETTA’
100% Italian tomato pulp with basil.

Ingredients

Tomatoes, tomato juice, basil, salt. Tomato’s origin:
[taly.

Shelf life

36 months

Packaging details

Tin cluster: 2 x 400 gr.

Palletization

6 packages for layer, 13 layer for pallet, 78 packa-
ges total.

International certifications

ISO 22005:2007

ROSSOGARGANO

WWW.rossogargano.com

VERDURE

\ suco '

THE IMAGE IS NOT REPRESENTATIVE OF THE LABEL

VEGETABLE SAUCE

A rich and appetizing sauce ready to con-
sume and packaged in glass jar, that best
preserves the taste and scent of a fre-
shly-cooked sauce. The chosen ingredients

are fresh and of high quality, accompanied
by the characteristic lightness of extra virgin
olive oil and without the addition of preser-
vatives. The best way to enjoy the traditional
flavors of the I[talian cuisine.

Ingredients

Tomato, peppers, aubergines, zucchini, extra virgin
olive ail, celery, onions, carrots, salt, garlic.
Shelf life

24 months

Packaging details

Glass jar, 290 gr

Palletization

12x290 gr

International certifications

BRC, IFS, ISO 220005
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It is the main
ingredient for
ltaly’s most famous
dessert around
the world. Need |
say more?
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STERILGARDA ALIMENTI

www.sterilgarda.it
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MASCARPONE CHEESE

Fresh cheese made with high quality milk
cream. Excellent to prepare delicious reci-
pes and not only in patisserie.

Ingredients

Milk pasteurized cream, acidity corrector: citric
acid. Allergens: milk and milk products (including
lactose)

Shelf life

60 days after production date.

Packaging details

250 gr plastic bowl closed at the top by a film and
a cover.

Palletization

250 boxes (25 layers/ 10 boxes for each layer).
International certifications

BRC-IFS Certification, Sedex Certification, FDA,
Halal
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CENTRALE DEL LATTE D’ITALIA

www.centralelatteitalia.com

»
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GIGLIO

“* MASCARPONE

MASCARPONE GIGLIO

Mascarpone is a typical cheese of a city
called Lodi, near Milan, in the North of Italy,
where it was used decades ago to prepare
the first Tiramisu ever. In Lodi, Centrale del
Latte d’ltalia has been producing mascar-
pone for more than 40 years. Creamy and
milk-flavoured, the quality of the milk gua-
rantees an incredible white colour. Due to
its percentage of fat (36%) and its smoothy
roundness it is perfect to create delicious
desserts and to be used for every kind of
preparation.

Ingredients

Ingredients: cream from pasteurized cow’s milk.
Acidity regulator: citric acid.

Shelf life

110 days

Packaging details

Bowl, 250 gr

Palletization

C.U per case: 6. Cases per pallet: 280 (layers: 28,
cases per layer: 10)

International certifications:

IFS, BRCGS, Halal, ISO 9001
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LATTEBUSCHE

www.lattebusche.com

lattebusche ™

MASCARPONE

LATTEBUSCHE MASCARPONE
Lattebusche Mascarpone is a fresh chee-
se obtained from cream. Due to its flavor
and creaminess, it is mainly used as an in-
gredient for the preparation of deserts like
Tiramisu. It can also be enjoyed as a savory
ingredient, for example in pasta or risotto
dishes, or simply spread on a slice of bre-
ad. Lattebusche’s mascarpone was the offi-
cial mascarpone of the Tiramisu World Cup
2021.

Ingredients

Cream (milk), acidity regulator: citric acid.

Shelf life

45 days

Packaging details

Pot, 250 gr

Palletization

8 units per package, 200 packages per pallet (20
packages by 10 layers).

International certifications

The Busche production plant is FSSC 22000 and
UNI EN ISO 14001 certified.
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PARMAREGGIO

www.agriform.it
www.parmareggio.it

*
MASCARPONE

AGRIFORN\

AGRIFORM MASCARPONE

An important ingredient for the prepara-
tion of Tiramisu, but also of savory dishes,
Mascarpone is a delicate, fresh and creamy
cheese, typical of the Lombardy region. It is
a soft, firm, white - light yellow cream, cha-
racterized by a sweet flavor and a persistent
aroma of butter. The peculiarity of Agriform
Mascarpone is that it contains 42% of fat,
which makes its texture both firm and cre-
amy.

Ingredients

Cream, milk, acidity regulator: lactic acid (milk)
Shelf life

90 days

Packaging details

250 gr fix weight plastic pot with MAP. Also avai-
lable in a 500 gr pot

Palletization

6 pots/box, 200 boxes/pallet

International certifications

BRC, IFS, ISO 45001:2018, Haccp




ITALIAN-STYLE
HALLOWEEN

Kids’ most beloved Festival
(after Christmas, probably)
deserves some scary-good sweet treats.
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DEMIL

www.deliziedelcasato.com

CUNEESI

‘Cuneesi’ chocolates consist of a meringue
wafer filled with chocolate custard in various
flavors, covered in fine chocolate. The fla-
vors available are: coffee, pistachio, nougat,
hazelnut and rum. Gluten free.

Shelf life

12 months

Packaging details

A 200 gr pack in a cardboard case. Each cho-
colate is individually wrapped. Packet size
LxWxH: 11,6x7,0x23,5 cm. Box size LxXWxH:
29,6x39,0x28,4 cm. Box gross weight: 3,00 kg.
Packets per box: 12

Palletization

Boxes per pallet: 8, layers per pallet: 6, boxes per
pallet: 48, pallet height: 185 cm

DOLCERIE VENEZIANE

www.dolcerieveneziane.it
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HALLOWEEN CHOCOLATE PUMPKIN
Hand-made milk and white chocolate pum-
pkin, European trademark.

Ingredients

Extra fine milk chocolate (94%) and white choco-
late (6%)
Shelf life

30 months

Packaging details

PP Bag, Carton paper cap
Palletization

20 pcs. carton’s display, 66 ctn pallet
International certifications

IFS
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HAPPY HALLOWEEN
BAG
The bag with a spiritous

and young design contain
105 g milk chocolate pra-
lines filled with milk cream.

Ingredients

Milk chocolate filled with milk
cream. Cocoa solids 29% min.
Milk solids 14%

Shelf life

18 months

Packaging details

105 gr bag

Palletization

49 cts x pallet (7 ct. x 7 layers)
International certifications
Rainforest, Fairtrade, RSPO,
BRC Food, IFS Food

HORROR NET

Net with assorted Hal-
loween chocolate pralines:
solid milk chocolate ske-

letons and milk chocolate
filled with milk cream balls
with eyes and mouth of
Dracula wrapping foil pa-
per.

Ingredients

Milk chocolate filled with milk
cream. Cocoa solids 29% min.
Milk solids 14%

Shelf life

18 months

Packaging details

100 gr net

Palletization

126 cts display x pallet (14 ct. x
9 layers)

International certifications
Rainforest, Fairtrade, RSPO,
BRC Food, IFS Food
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PUMPKIN
Pumpkin shaped paper
box containing milk cho-

colates pralines filled with
milk cream wrapped with
aluminium foils.

Ingredients

Milk chocolate filled with milk
cream. Cocoa solids 29% min.
Milk solids 14%

Shelf life

18 months

Packaging details

80 gr box

Palletization

56 cts display x pallet (8 ct. x 7
layers)

International certifications
Rainforest, Fairtrade, RSPO,
BRC Food, IFS Food
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GHOST IS BACKON
Potato snack with bacon
flavour.

Shelf life

120 days

Packaging details

Plastic bag, 100 gr
Palletization

8 x 8 = 64 carton per pallet
International certifications
IFS

ZOMBIE SWEET
Confectionery product.

Shelf life

120 days

Packaging details

Paper tray and Plastic bag,
125 gr

Palletization

4 x 12 = 48 carton per pallet
International certifications
IFS

www.gecchele.com

HORROR BISCUIT
Baked confectionery.

Shelf life

120 days

Packaging details

Plastic tray and Plastic bag,
175 gr

Palletization

4 x 12 = 48 carton per pallet
International certifications
IFS

ZOMBIE SWEET WITH
SPELLED FLOUR
Confectionery product.

Shelf life

120 days

Packaging details

Paper tray and Plastic bag,
125 gr

Palletization

4 x 12 = 48 carton per pallet
International certifications
IFS
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IL FORNAIO DEL CASALE

MONSTER CAKE
Baked confectionery

Shelf life

120 days

Packaging details

Paper tray and Plastic bag,
100 gr

Palletization

4 x 12 = 48 carton per pallet
International certifications
IFS




NS MARCH zo22 HALLOWEEN ltalyeAsia

LAICA

www.laica.eu

HALLOWEEN NET BAG
Net bag milk chocolate Halloween figures
with milky cream filling.

Ingredients list

Milk chocolate, milky cream.

Shelf life

18 months

Packaging details

Net bag 100 gr/display 25 pcs

Palletization

Ct x layers 16, Layers x pallet 12, H with pallet
192

International certifications

BRC, IFS, UTZ, RSPO, Kosher, Sedex, Fairtrade
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