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Italian exports of fruits and vegetables re-
gister a growth in value of 8.2% last year, 
which equals to 5.2 billion euro, scoring a 
growth in volume of 1.8%, at 3.6 million ton-
nes. Imports, on the other hand, decrease by 
0.3% at almost 4.18 billion euro, for a trade 
balance that exceeds 1 billion euro (Istat 
data). The most significant increases con-
cerned tropical fruits (+23.1%), dried fruits 
(+16.3%), pulses and vegetables (+11.9%). 
Among the most exported products: apples 
(+5.74%, over 881 mln), table grapes (+1.2%, 
729 mln), kiwis (+2.63%, 473 mln). Among 
the most imported products once again 
there are bananas (-3.87%, 430.5 mln) and 
pineapple (+8,7%, 97 mln). 

IN 2021 ITALIAN FRESH PRODUCE 
EXPORTS WERE WORTH 5.2 
BILLION EURO (+8.3%)

The exports of Grana Padano PDO’s sales 
have grown 7%. According to the Consor-
tium, it is the best result reached in the last 
decade, second only to the 2015 results. In 
December 2021, the PDO scored an increase 
by 5.14% over the same month in 2020. And 
in the 12 months of 2021, the exports grew 
overall 7.07%. It means that 2 million and 
240,000 Grana Padano PDO wheels - which 
equal to 44% of branded products – have 
been shipped overseas. The main destination 
is Germany, (+3% over 2020), followed by 
France. The US market, with 171,000 whe-
els, rose by +15%. Spain comes sixth (+4%). 
The best result in 2021 was registered by 
Belgium (+22.23%) with 97,000 wheels sold, 
thus ranking seventh. The UK decreases 
by 11%, and it remains in fifth position at 
127,000 forms.            

GRANA PADANO PDO’S EXPORT 
INCREASES BY 7% IN 2021



http://www.mengazzoli.it
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No good news for the Italian Espresso Cof-
fee to become Unesco’s Intangible Heritage 
of Humanity. After a long journey characte-
rized by many difficulties, the UN’s body 
national commission has rejected the bid, 
which was entitled: “Italian espresso coffee 
in culture, rituals, society and literature in 
emblematic communities from Venice to 
Naples”. However, the panel said the Italian 
'art of opera' would go forward as candidate 
to present to the Unesco intergovernmental 
committee for the 2023 cycle.

ITALIAN COFFEE WILL NOT 
BECOME UNESCO’S INTANGIBLE 
HERITAGE OF HUMANITY 

INSECT FLOUR, THE FIRST CHIPS 
MADE IN ITALY LAUNCHED ON THE 
MARKET 
For quite some time, the consumption of in-
sects (and their derived products, like flour) 
has been considered as a potential dietary 
solution for the future. And for this reason, 
Fucibo, the Italian company which specializes 
in the segment, has decided to launch a line 
of chips made in Italy produced with insects 
that have been authorized by the European 
Community. The product consists of extru-
ded corn chips cooked in the oven, which en-
tails insect flour with the objective of lower 
the fats’ content and make the snack richer 
in proteins. At the moment, the available fla-
vors are pizza and cheese.

ADVENT TAKES CONTROL OF IRCA, 
ITALIAN DESSERT INGREDIENTS PRODUCER
Advent International won auction for control of Irca, the Italian company based north-west 
of Milan, leader in the B2B production of chocolate, creams, ingredients and semi-finished 
products for confectionery, bakery and ice cream. Carlyle had put Irca on sale at the end of 
2021. The US private equity operator Advent International was awarded the deal, based on a 
valuation of over 1 billion euros, in line with expectations.



HAVE 
YOURSELF 
A MERRY 
ITALIAN 
CHRISTMAS
Now that summer is 
coming, the countdown to 
the 2022 winter season has 
started. So don’t get caught 
unprepared: in this special 
edition of Italy for Asia 
you will find some unique 
products to give the shelf a 
glamorous, Italian touch.
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CANTINE 4 VALLI
www.cantine4valli.it

Grapes
Italian grapes
Land of production
Emilia Romagna, Italy
Alcohol
11% vol.
N. of bottles produced
100,000
Sizes
Lia bottle 0,75 lt
Palletization
16 cart x layer - 80 cart x pallet

Grapes
Italian grapes
Land of production
Emilia Romagna, Italy
Alcohol
11,5% vol.
N. of bottles produced
100,000
Sizes
Lia bottle 0,75 lt.
Palletization
16 cart x layer - 80 cart x pallet

SPUMANTE EXTRA DRY 4VALLI
Straw yellow brilliant wine with persistent 
foam, notes of apple, pear and hints of ci-
trus. Soft with fine perlage and apple notes 
in the final. Excellent aperitif, perfect with 
dishes based on freshwater fish. Ideal also 
with desserts.

SPUMANTE BRUT 4VALLI
Light straw yellow wine. Aromatic flavour 
with fruity and floreal notes. Delicate and 
dry taste with a light perlage. Best pairs with 
appetizers, main courses with seafood and 
fish dishes.
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BOTTEGABORTOLOMIOL
www.bottegaspa.comwww.bortolomiol.com

Grapes
Glera and Pinot Nero
Land of production
Hilly area in the Province of Treviso (Veneto)
Alcohol content
11,5% vol.
N. of bottles produced
46,000
Sizes
0,75 lt

Grapes
100% Glera
Land of production
Rive di Col San Martino Valdobbiadene Prosecco 
Superiore DOCG (Veneto, Italy)
Alcohol content
12% vol.
N. of bottles produced
8,000
Sizes
0,75 lt

BOTTEGA PINK GOLD PROSECCO DOC 
ROSÉ
Bottega Pink Gold Prosecco DOC Rosé is a 
sparkling Prosecco rosé Brut that originates 
from a blend of Glera and Pinot Noir grapes 
grown in the Prosecco DOC area, which are 
cultivated according to classic and traditio-
nal techniques and which have maintained 
their quality and typicality unchanged over 
the years. Bottega Pink Gold is characteri-
zed by the bright pink mother-of-pearl, and 
by fine and persistent perlage.

70TH ANNIVERSARY VALDOBBIADENE 
PROSECCO SUPERIORE DOCG RIVE DI 
COL SAN MARTINO EXTRA BRUT
The unique 70th Anniversary collection 
continues with the 70th Anniversary Rive 
di Col San Martino Valdobbiadene Prosec-
co Superiore DOCG, a sparkling wine in a 
numbered limited edition, 8,000 bottles, 
which this year presents itself with a silver 
foil label. The grapes were harvested during 
2020 and comes from a single vineyard 
located on a steep slope in the woodland 
of the Denomination, which enjoys perfect 
exposure to the sun.
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CANTINE PIROVANO C&C 
www.vinicantinepirovano.comwww.cecsrl.eu

Grapes
100% Ribolla Gialla
Land of production
Friuli Venezia Giulia
Alcohol content
11% vol. 
N. of bottles produced
300,000
Sizes
0,75 lt

Grapes
100% Nebbiolo
Land of production
The 11 villages of the Barolo wine-growing area
Alcohol content
14% vol.
N. of bottles produced
3,000
Sizes
0,75 lt

RIBOLLA GIALLA SPUMANTE BRUT 
Light straw yellow, with rich mousse. It has a 
pleasant bouquet, with fruity and floral hints 
of iris, wisteria and peach.

DHAARA BAROLO
Dhaara Barolo is the epitome of a true sen-
sory experience. Produced with 100% Neb-
biolo grapes grown in the villages of the 
Barolo DOCG area, the Dhaara Barolo is fer-
mented in stainless steel at a controlled tem-
perature of 28-30°C, before completing a 
maceration process on the skins for 12 days 
with daily pumping of the must over the cap. 
The wine is then aged in casks of Slavonian 
oaks and refined in the bottle. The result is a 
sophisticated wine, with an intense bouquet 
of spices and dried flowers, complemented 
by a smooth and mouth-filling taste.
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PICCINICONTRI SPUMANTI 
www.piccini1882.itwww.contrispumanti.it · www.contedicampiano.it

Grapes
Sangiovese, Negroamaro
Land of production
Tuscany, Emilia-Romagna, Apulia
Alcohol content
13% vol.
Sizes
0,75 lt

Grapes
Cabernet and Primitivo 
Land of production
Vocated IGT area located in the territory of Apulia 
(South-Italy)
N. of bottles produced
N/A
Sizes
0,75 lt 

PINOCCHIO - ROSSO D’ITALIA
Fresh and genuine, this wine preserves the 
jovial nature of Pinocchio, translating its 
story into a bottle. This project is the result 
of the Ricetta Italiana (Italian recipe), develo-
ped by the Piccini family. Simplicity and uni-
queness are the key ingredients of the new 
formula of the Group, which aims to hold 
tradition in iconic labels. 

‘CONTE DI CAMPIANO’ CABERNET-
PRIMITIVO IGT PUGLIA 
Deep ruby red with garnet hues in the co-
lour. Intense aroma with notes of red ber-
ried fruits and ripe plums. Ethereal scents 
of liquorice, chocolate and finally nuances of 
grass and roasted. In the mouth full bodied 
and powerful with soft ripe tannins, well-ba-
lanced, with a pleasant hint of grass in the 
after taste. Perfect with red meats dishes, 
wild game, seasoned cheeses but also sim-
ply as a meditation wine. 
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UGGIANOSANTA MARGHERITA
www.uggiano.it www.santamargherita.com

Grapes
85% Glera, 15% Pinot Nero
Land of production
Veneto
Alcohol content
11,5% vol.
N. of bottles produced
20,000
Sizes
0,75 lt

Grapes
100% Glera 
Land of production
Hills of Conegliano-Valdobbiadene
Alcohol content
11,50% vol.
N. of bottles produced
1.100.000
Sizes
0,75 lt

‘LUNARE’ PROSECCO DOC ROSÉ 
SPUMANTE EXTRA DRY 
MILLESIMATO 2021
Fine and persistent perlage, beautiful pink 
reminding the colour of peach blossom and 
the rose. Intense, fruity complex aroma re-
minding the scent of flowers and fruits like 
peach, raspberry and ripe passion fruit. It 
has a pleasant acidity, fresh flavour. Full-bo-
died, it has harmonious taste. 

VALDOBBIADENE PROSECCO 
SUPERIORE DOCG BRUT
70 years ago Santa Margherita, realizing 
the potential of making Glera into a spar-
kling wine and that of its terroir of choice, 
the hills of Conegliano-Valdobbiadene, star-
ted to produce Prosecco Superiore, that has 
become ambassador for the Italian way of 
life. The Valdobbiadene Prosecco Superiore 
DOCG seduces with its extraordinarily fine 
perlage and intense aromas of white-fleshed 
fruits, acacia and peach blossom. On the oc-
casion of the celebrations for the 70th an-
niversary, Santa Margherita is renewing its 
image with a limited edition gift box for the 
75 cl bottles.
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VALDO SPUMANTI
www.valdo.com

Grapes
75% Glera, 25% Chardonnay
Land of production
Glera grapes from Valdobbiadene; Chardonnay 
grapes from Trentino 
Alcohol content
11,5% vol.
N. of bottles produced
Limited edition about 12,000 bottles
Sizes
0,75 lt

CUVÉE DI BOJ VINTAGE
This vintage Brut Sparkling, dedicated to 
Bruno Bolla, celebrates the 40th  harvest 
of the founder of the winery, recovering 
and reinterpreting the style and blend of 
the past. Straw yellow with bright greenish 
reflections. Rich hints of flowers, citrus and 
rennet apple. Full, harmonious, tangy-sa-
voury, with a long and persistent finish.
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LAICA
www.laica.eu

Shelf life
18 month
Packaging details
Flowpack bar 100 gr, Christmas Pralines bag 1 Kg
Palletization
Bar 100 gr: EXPO X 28 PCS, CT X PALLET > 144: 
Bag 1 kg: EXPO X 6 PCS, CT X PALLET > 64
International certifications
ISO 22000, BRC, IFS, UTZ, Rspo, Kosher, Sedex, 
Fairtrade

‘IT’S CHRISTMAS TIME’ BAR AND 
CHRISTMAS ASSORTED BOULES
The unmistakable products of the Christ-
mas tradition. The pleasure of real chocolate 
for all moments of celebration: milk chocola-
te bar with soft milky cream filling and milk 
chocolate boules with assorted fillings: ha-
zelnut cream with cereals and milky cream 
with cereals.

LA PERLA DI TORINO
www.laperladitorino.it/en

Shelf life
10-12 months
Packaging details
200 gr, 14 x 14 x 20 cm
Palletization
6 pieces per box
International certifications
BRC

LA PERLA DI NATALE – CHRISTMAS 
TREE
The iconic product of Christmas in an inno-
vative version. White chocolate Christmas 
tree with salted pistachio paste and precious 
decorations in the three chocolate flavours, 
reminding of the spheres embellishing our 
home trees. A unique creation treasured by 
a see-through box for a delicious and ele-
gant gift to share with your beloved ones in 
the festive season.
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BHB ITALIA
www.bhb.name

Shelf life
180 days
Packagin details
Flowpack +label 
International certifications
BRC, IFS, UTZ, Organic

DECORATED ROULLÈ
Decorated roullè with Christmas trees, for-
mat 38*56 h 0,7 cm, neutral taste.
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VICENZI
www.matildevicenzi.com

Shelf life
12 months
Packaging details
Tin, 375 gr
Palletization
80x120
International certifications
DNV-GL ISO 9001, BRC, IFS

MILLEFOGLIE TIN WITH CHRISTMAS SLEEVE
Millefoglie di Matilde Tin provides you with 
the opportunity to taste all the most fa-
mous Matilde Vicenzi bite-sized puff pastry 
cookies, the only ones on the market com-
posed of 192 layers of pastry. The tin con-
tains an assortment of 4 different kind of 
puff pastry cookies: Puff pastry filled with 
chocolate cream, Puff pastry filled with milk 
cream, Puff pastry with butter, Puff pastry 
with raspberry filling. Fine, crispy and delica-
te cookies to enjoy at home or as the ideal 
Christmas gift, expression of Matilde Vicen-
zi’s traditional experience and quality pastry 
making. The red sleeve is specifically desi-
gned for the holiday season, to be applied 
on the tin and is removable.

SEE ALL THE INGREDIENTS
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I.D.B. - CONDORELLIBRUSA
www.condorelli.itwww.brusa.com

Shelf life
12 months
Packaging details
240 gr, carton box, plastic displayer, aluminium 
foil. 100% recyclable.
Palletization
Product dimensions: cm 26x23x3,5 h, pieces 
per box: 8, box weight: 2,4 kg, box dimentions: 
m. 33x28x24 h, boxes per pallet: 40m boxes per 
layer: 8, number of layers: 5. product ean code: 
8004494319145
International certifications
BFC, IF

Shelf life
12 months
Packaging details
150/200 gr
International certifications
IFS

CONFEZIONE PRALINE ‘GRAN SICILIA’ 
Dark chocolate pralines filled with orange 
cream, Pistachio chocolate pralines filled 
with pistachio cream, Dark chocolate prali-
nes filled with chocolate cream of Modica 
PGI, and White chocolate pralines filled with 
lemon cream.

ITALIAN XMAS BISCUITS – BACI DI 
DAMA
Brusa created special xmas biscuits & cakes 
made with the finest ingredients and packed 
in a beautiful packaging. From the famous 
Baci di Dama (Lady’s Kisses), to the ama-
zing Canestrelli. With its confectionery as-
sortment, Brusa wants to enhance the long 
history of the Piedmont tradition.
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FLAMIGNINÁTTÚRA – EUROFOOD
www.flamigni.itwww.nattura.it

Shelf life
6 months
Packaging details
350 gr each box
International certifications
Haccp

Shelf life
3 months
Packaging details
Cardboard, 600 gr

PANETTONE COCKTAIL ASSORTMENT 
Panettone Cocktail Assortment: three ori-
ginal recipes dedicated to the most iconic 
drinks: Spritz Panettone with Spritz cream 
and covered with delicious dark chocolate 
and sugar grains; Gin Tonic Panettone with 
gin tonic cream, covered with white choco-
late and meringue; and Martini Cocktail Pa-
nettone with Martini and Vermouth cream, 
enriched with candied green olives.

DOLCE STELLA DI NATALE
The Dolce Stella di Natale is a soft, tasty and 
suitable special dessert which takes inspira-
tion from Italian traditional Christmas des-
sert and it was conceived for anybody who 
has particular nutritional needs and for tho-
se who aim at avoiding sugar. It is actually 
made without any extra added sugar. It is 
prepared with mother and natural yeast and 
its production process is linked to a sponta-
neous fermentation of flour and water that 
make it easier to digest it.
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I.N.C.A.P.FREDDI DOLCIARIA
www.incap.it/en/www.freddi.it

Shelf life
36 months
Packaging details
Wooden box: hard candies 300 gr (square box) / 
400 gr (rect. box); fruit jellies 250 gr (square box) 
/ 350 gr (rect. box). Metal box: hard candies:150 
gr (small rect. box) / 300 gr (medium rect. box) / 
400 gr (square box); fruit jellies 125 gr (small rect. 
box) / 250 gr (medium rect. box) / 350 gr (square 
box).
Palletization
Metal boxes (small rectangular): 108 cartons 
(9 cartons x 12 layers). All other wooden/metal 
boxes: 56 cartons (8 cartons x 7 layers).

Shelf life
9 months from production date 
Packaging details
Luxury box with a small handle. Carton display by 
8 Bûche de Noël 300 gr for an exposition “ready 
to sell”.
Palletization
1 pallet on floor (80x120x120h), 63 cartons (9 
cartons per layer x 7 layers), double stacked 126 
cartons (80x120x224h) 
International certifications
Haccp, IBS, BRC, Rspo

PREMIUM CHRISTMAS GIFT BOXES BY 
CESARE CARRARO
Since 2010 I.N.C.A.P. customizes metal and 
wooden boxes. Its great expertise makes it 
possible to produce private label packaging 
in small quantities without printing costs at 
a very competitive price and in a rich variety 
of colours, shapes and sizes. The premium 
Chistmas edition line by Cesare Carraro is 
made of elegant metal or wooden boxes, 
available in many different designs, filled in 
assorted hard candies or fruit jellies.

FREDDI BÛCHE DE NOËL
Garlands, snowflakes, snowmen, snowy 
mountains is the new Christmas atmosphe-
re for Freddi Bûche De Noël. An exclusive 
roll cake, filled with a soft cocoa cream and 
topped with white chocolate flakes. Perfect 
as a gift in its prêt-à-porter unique luxury 
box. Produced with the highest quality ingre-
dients, Freddi Bûche de Noël is made only 
using natural flavours and without artificial 
colourings or preservatives. 
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BALOCCO INDUSTRIA 
DOLCIARIA 

www.balocco.it

Shelf life 
9 months
Packaging details
100 gr cardboard case 
Palletization 
Display carton x 32 pcs . Pallet composition: 9 
layers x 6 display carton = 54 display carton 
(1.728 pcs).
International certifications 
IFS, BRC

IL MANDORLATO
Typical Italian cake, small size (100 gr), signed 
by Balocco. Rich in raisins and candied fruits, 
with delicious glaze, almonds and sugar grains. 

ANTICA TORRONERIA 
PIEMONTESE

www.torrone.it

Ingredients list
Chocolate and hazelnuts
Shelf life
360 days
Packaging details
Bulk 3000 gr and box 180 gr
Palletization
Bulk 12 cts x 6 layers; box 17 ct sx 7 layers
International certifications
BRC, IFS, Smeta

CHRISTMAS SMALL SWEET TRUFFLES
A joyful, colourful paper to wrap a small de-
licious sweet truffle, the classic one. A cool 
box to make a gift during the most magic 
period of the year: Christmas.
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MAJANI 1796PAOLO LAZZARONI&FIGLI
www.majani.comwww.chiostrodisaronno.it

Ingredients list
Sugar, hazelnuts, almonds, cocoa butter, cocoa 
paste, emulsifier soya lecithin, vanilla.
Shelf life
22 months
Packaging details
Aluminium and coated paper
Palletization
15 boxes x 8 layers; 120 boxes/plt
International certifications
Haccp, FSSC22000

Ingredients list
Wheat flour, sugar, almonds (17%), eggs, egg 
yolk, butter, honey, partially skimmed milk, raising 
agent: ammonium bicarbonate, salt, flavours.
Shelf life
12 months
Packaging details
Metal tin, 100 gr
Palletization
12 per case/49 cases per pallet
International certifications
BRC

CLASSIC CREMINO CHRISTMAS
Cremino in 4 layers of hazelnuts and al-
monds, weight 10,13 gr, in a stylish Christ-
mas leaf.

CHRISTMAS VAN WITH CANTUCCI
Italian PGI Cantucci in a reproduction of a 
real old company van tin with real moving 
wheels. According to the tradition, they per-
fectly match with a sweet raisin wine. A crisp 
cookie that melts in the wine, giving a fine 
and intense feeling.
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MESSORI CIOCCOLATERIAMELEGATTI 1894
www.messoricioccolato.itwww.melegatti.it

Ingredients list
Crunchy wafer cone, premium dark chocolate, 
delicious Italian caramel cream, caramel crunch 
topping.
Shelf life
15 months
Packaging details
Carton with 12 displays of 8 pcs
Palletization
108 cartons in one pallet (carton measures: 
320Lx235Wx220H)
International certifications
IFS

Packaging details
750 gr, case made from recycled cardboard
Shelf life:
6 months 
Palletization:
Visualbox for pallet: 20, visualbox x layer: 2 x 10
International certifications:
BRC, FSSC 22000, IFS Food

HANGING CONES
Christmas hanging cone, caramel flavour.

CIOCCOLATO CACAO-TRACE RANGE
Panettone range characterized by inclusions 
of high quality Belgian dark chocolate certi-
fied with the socio-sustainable Cacao-Trace 
program. Available in three flavors: Chocola-
te and pear, with semi-candied pears; Cho-
colate and cherry, with semi-candied black 
cherries; Chocolate and salted caramel, with 
the addition of caramelized white chocolate 
and salted butter caramel cream.
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TEDESCOSORINI
www.orelieteperugia.itwww.sorini.it

Shelf life
6 months
Packaging details
Weight: 750 gr. Paper wrap.
Palletization
Pcs/cts 6, cts/layers 4, layers/plt 6, cts/plt 24, 
pcs/plt 144
International certifications
BRC, IFS

Ingredients list
Milk chocolate filled with hazelnut cream and 
cereals.
Shelf life
18 months
Packaging details
Hard carton box coated with printed paper, 300 
gr of chocolates
Palletization
49 (7x7)
International certifications
BRS, Rainforest, Rspo, Faistrade, IFS

ORE LIETE PANETTONE 
HAND-WRAPPED ‘CITTÀ D’ITALIA LINE’
The line of Panettoni Ore Liete ‘Città d’Italia’ 
comes from the ancient recipes of the com-
pany’ master confectioners. Inside there is 
a soft, fragrant and highly digestible heart, 
thanks to use of the yeast that is daily refre-
shed and regenerated. Four different packa-
ges that tell the story of four beloved Italian 
cities: Milano (Panettone Classic), Palermo 
(Panettone with Limoncello cream), Napoli 
(Panettone with Coffee chips and Tiramisù 
cream) and Venezia (Panettone with Choco-
late chips and salted caramel). 

KNITTED CHRISTMAS BOX
Cardboard box with witty Christmas pictu-
res, closed with a satin bow. Inside a tray of 
stuffed chocolates.
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BAULI
www.bauli.it

Shelf life
June / Year following date of production 
(9 months)
Packaging details
500 gr
Palletization
10 units per cartons (4 x 11; 44 cartons per pal-
lets)
International certifications
ISO 9001 Vision, SA 8000, OHSAS 18001, ISO 
14001, BRC A Grade, IFS Higher level

BAULI PANETTONE
Panettone is an Italian sweet cake usually 
prepared and enjoyed for Christmas and 
New Year. It is one of the key products for 
Christmas for gifting and sharing.
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BARBERO DAVIDEARRIGONI BATTISTA
www.barberodavide.itwww.arrigoniformaggi.it/en

Ingredients
Toasted and smoked Piedmont hazelnut.
Packaging details
100 gr glass jar, 200 gr vacuum bag
Shelf life
12 monthsIngredients

Milk, salt, rennet
Packaging details
Aluminium + plastic tray + cover
Shelf life
30 days from packaging
International certifications
IBS, IFS, BIO

TOASTED AND SMOKED PIEDMONT 
HAZELNUT 
The best quality Piedmont hazelnuts combi-
nes with the countercurrent and perfect fine 
smoked salmon by Claudio Cerati. The result 
is a delicious and tasty aperitif. Intense and 
strong taste, ideal with most sparkling wines.

SPOONABLE GORGONZOLA ONLY PULP
The new format of spoonable Gorgonzola 
is a package with a half wheel of about 4.5 
kg of only pulp. The rind is removed before 
packaging, so that all the cheese contained 
in the tray can be used. This Gorgonzola is a 
top line cheese, it is particularly creamy and 
has a typical sweet flavor. Made with cow’s 
milk exclusively, spoonable Gorgonzola is a 
historical product of the Lombard tradition 
that has always made creaminess its strong 
point.
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BONOMELLIBOME’
www.gruppomontenegro.com www.bome.it

Ingredients
Water, maize flour, salt, acidity regulator: tartaric 
acid. 
Packaging details
600 gr, paper box with stay-fresh tray
Shelf life
15 months
International certifications
Kosher

Ingredients
Beef, salt, dextrose, aromatic spices, natural fla-
vourings, preservative (E250, E251), antioxidants 
(E301) 
Packaging details
2,5 kg, vacuum packed in food grade plastic
Shelf life
90 days
International certifications
BRC, IFS 

POLENTA VALSUGANA 
READY TO SERVE
All the goodness of Polenta Valsugana, made 
with 100% Italian yellow corn flour obtained 
from selected grains, is also available in a 
ready-to-serve version, with a multilingual 
package. Pre-dosed in practical stay-fresh 
trays, it is the ideal ally for last minute pre-
parations. It can be cut into slices, cubes or 
sticks and heated up as desired in the oven, 
on the grill, in a pan or in the microwave. Po-
lenta Valsugana is naturally gluten free, low 
in fat and without preservatives added.

CARNE SALADA
Salted Beef Rump.
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FLAMIGNI BOTALLA
www.flamigni.itwww.botallaformaggi.com

Ingredients
Italian PDO caviar
Packaging details
60 g
Shelf life
12 months from the date 
of production

Ingredients
Cow milk, salt, rennet
Packaging details
Weight 1,8 kg, 1 piece per box
Shelf life
90 days
International certifications
IFS

APERITIVO ITALIANO
Salty biscuit with a crunchy outer part and 
a soft heart made up of a concentrate of 
caviar. For the realization no flavorings are 
used but only the best of the original raw 
material.

FORMAGGIO ITALO
Italo cheese represents one of the high-qua-
lity cheeses of Botalla. Italo represents the 
Italian dairy tradition. A secret recipe based 
on equilibrium: Italo is made with 100% pure 
Piedmont milk, aged on pinewood plank in a 
special cellar. Unique scent and wonderful 
taste.
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PASTIFICIO ATTILIO 
MASTROMAURO GRANORO

SEP VALTELLINA - 
GIO’ PORRO GROUP

www.granoro.itwww.gioporro.com

Ingredients list
Durum wheat semolina 100% from Apulia
Shelf life
36 months from date of packaging
Packaging details
The box is made of cardboard and weighs 3 kg

Shelf life
150 days
Packaging details
Whole & half piece: vacuum packed in aluminium 
bag. Pre-sliced tray: vacuum packed tray, inserted 
in a luxury cardboard envelope.
Palletization
Whole & half piece: 144 boxes per pallet. Each 
box contains 1 whole or 2 half pieces. Pre-sliced 
tray: 252 boxes per pallet. Each box contains 10 
trays.
International certifications
IFS, BRC, Halal Italia, EJ – Eligible for Japan

BOX ‘GRANORO DEDICATO’ WITH 
TERRACOTTA PAN
Granoro Dedicato pasta is obtained from 
the selection of cultivated durum wheat va-
rieties exclusively in Apulia, a region that has 
always been known as ‘the granary of Italy’. 
The box contains n. 5 packs of pasta of 500 
gr. of the ‘Granoro Dedicato’ Line: 1 packet 
of Casarecce, 1 pack of Elicoidali, 1 pack of 
Spaghetti alla chitarra, 1 pack of Fusilli n. 
260, 1 pack of Penne BIrigate. The purcha-
se includes one terracotta pan 100% Made 
in Italy as a gift.

BRESAOLA ZEROZERO
Bresaola Zerozero (registered) is produced 
through an innovative production method 
(patent pending) called Metodozero (registe-
red) (‘zero method’). It’s a 100% natural pro-
duct, made starting from premium extra-le-
an European cattles. Only the top side fresh 
cuts (not frozen) are selected and minimally 
processed through a secret family recipe of 
pure rock salt, aromatic herbs and spices, 
without using any preservatives (Zero added 
nitrites and zero added nitrates) and other 
allergens (gluten, lactose, etc.). Every piece is 
hand rubbed and dry-cured with maturation 
and aging that takes more than 4 months. 
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CASEIFICIO LONGOITALIAN FOOD & CHEESE
www.caseificiolongo.it/en www.ifcfood.com

Ingredients
Milk, salt, rennet.
Packaging details
New eco-friendly pack of 180 gr., made with pa-
per and plastic.
Shelf life
30 days
International certifications
BRC, FDA, Haccp, IFS

Packaging details
125 gr - pp bowl; 500 gr - pp bucket; stand-up 
bag 1000 gr - pp bucket; stand-up bag 5000 gr - 
pp bucket 
Shelf life
8 months
International certifications
IFS certification

TOMINO DEL BOSCAIOLO
100% Piedmont milk, traditional recipe, and 
genuine goodness: these are the ingredien-
ts that make Tomino del Boscaiolo a unique 
cheese, containing all the essence of an area 
(the Piedmont region) where excellent food 
and wine are part of everyday life. Its smo-
oth and compact paste and the maturing 
process give to the Tomino del Boscaiolo its 
sweet and very slightly spicy flavor. Thanks 
to a relationship with Piedmont’s dairy far-
mers that goes back decades, Caseificio 
Longo can rely on the supply on the finest 
quality milk.

CREAM OF PARMIGIANO REGGIANO 
Authorized by the Parmigiano Reggiano 
consortium, this cream enhances all the uni-
que and unmistakable flavour of the ‘king’ of 
cheeses. Creamy, easy to spread and ready 
to use, it is ideal for garnishing cold appeti-
zers, finger food or tasty snacks. When hea-
ted it becomes fluid and goes perfectly with 
any recipe from first courses, to main cour-
ses, even with pizza. The Parmigiano Reggia-
no cream is without preservatives.
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RIZZOLI EMANUELLICASEIFICIO PALAZZO
www.rizzoliemanuelli.com/itwww.caseificiopalazzo.com

Ingredients
Anchovies (Engraulis encrasicolus), salt.
Packaging details
Glass bottle 100 gr
Shelf life
24 months
International certifications
BRC, IFS

Ingredients
Pasteurized cow’s milk, UHT cream min. 35% 
(cow’s milk cream, milk protein, emulsifier: mono- 
and diglycerides of fatty acids E471, lactic acid 
esters E472/b, stabilizers: Xanthan gum E415, 
carrageenan E407), whey starter culture, salt, 
microbial coagulant.
Packaging details
Weight: 120 gr, PP cup with a new design a label.
Shelf life
12 months
International certifications
IFS, BRC, Halal

COLATURA (ANCHOVY ESSENCE 
DRESSING)
The Colatura di Alici is an amber colored li-
quid sauce obtained from the slow filtering 
of the liquid exuded from the anchovies du-
ring their maturation process inside barrels. 
The Colatura thus express the best nutritio-
nal and sensorial characteristics of ancho-
vies, with a distinctive rich and savory flavor 
perfect to use as a substitute of salt. 

FROZEN BURRATINA 
Kneaded cheese filled with stracciatella, a 
mix of mozzarella ribbons and cream. Quick 
frozen product.
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SALUMIFICIO AURORASABATINO ITALIA
www.salumificioaurora.itwww.sabatinotartufi.com

Ingredients
Only meat and a pinch of salt.
Packaging details
500 gr - 1000 gr
Shelf life
90 days
International certifications
FSSC 22000 / ISO 9001:2015

Ingredients
Natural flavor, carob powder, salt, dehydrated 
black summer truffle (Tuber Aestivum Vitt.) 1% 
(which corresponds to approx. 4% of fresh pro-
duct), flavour.
Packaging details
2 gr in monoportion sachet, 50 gr inglass bottle, 
150 gr in tin
Shelf life
2 years
International certifications
BRC, Halal

STEAM-COOKED RIBS
Carefully trimmed ribs, vacuum-packed and 
slowly cooked at low temperature.  Comple-
tely free from flavourings, preservatives or 
additives and with only a pinch of salt added, 
they are perfect to be consumed as they are 
or customised with rub and sauces.

TRUFFLE ZEST
This truffle seasoning is great to use as a 
finish on any dish. Truffle Zest is a powdered 
spice blend that is gluten free, non GMOs, 
no MSG, and allergen free. Best to use as a 
finish. Truffle Zest has great versatility and 
can sprinkled on pasta, pizza, salads, eggs, 
and potatoes. It can be mixed into sauces, 
soups, dressings, and used in various other 
applications.
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TEODOMIRO DAL NEGROCREATIVAMENTE
www.dalnegro.comwww.creativamente.eu

Age target
14+ 
Product category
Board games
Raw materials
Toulipier and maple wood, walnut playing field. 
Packaging and size
Brown cardboard box

Age target
8+
Product category
Art & crafts
Raw materials
Paper, cardboard
Packaging and size
21cm x 21cm x 2,5cm - 0,4490kg

YORK BACKGAMMON
These luxury wooden Backgammon sets 
are elaborately crafted in different types of 
wood of finest quality. These masterpieces 
have unique patterns and inlays that are 
painstakingly laid by hand, one by one, by 
esteemed artisans. Solid and robust pieces 
with fine textures and beautiful finishes, en-
case soft, smooth, and whisper quiet fields 
enhanced by smart details that offer unque-
stionable sophistication. Made in Italy.

CREAGAMI ART
Creagami is a kit for creating modular ori-
gami. This centenarian art, which consists in 
folding sheets of paper in order to create 
colorful sculptures, stimulates the develop-
ment of creativity and is a good training for 
the development of concentration and fine 
motor skills. The numerous sculptures that 
can be built are perfect decorative elemen-
ts for the house. The kit includes sheets 
of various colors, each with pre-cut cards 
and with folding guides, with which you can 
make the necessary modules to create your 
3D sculpture. The process is explained in 
the video tutorial that can be found by scan-
ning the QR code on the box.
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TAMIL - MILANIWOODEDUCATIONAL
www.milaniwood.comwww.ludattica.com

Age target
6 - 99 years
Product category
Toys
Raw materials
Wood, felt, paper
Packaging and size
30,5 x 18,5 x 3,5 cm
Certifications
CE, FSC

Age target
5+
Product category
Puzzle, educational toys 
Raw materials
Wood and cardboard
Packaging and size
Cardboard box; 22,5x22,5x4 cm 

MAKEMAKI
It is both a game of design and a test of skill 
and speed, with two Sushi Chefs competing. 
Each one has 24 coloured wooden ingre-
dients to make mouthwatering Maki. One 
card from the recipe pack is turned over 
and each Sushi Chef starts preparing the re-
quired Maki, using only the chopsticks. The 
winner is the Sushi Chef who completes the 
recipe first. Makemaki is perfect for develo-
ping fine-motor skills, concentration, cogni-
tive planning. Selected by ADI 2017. Com-
ponents: 48 coloured wooden ingredients to 
make 6 maki, 2 green felt placemats, 2 pairs 
of wooden chopsticks, 33 cards with com-
positions of the recipes and instructions

WOODY PUZZLE
A special line of wooden puzzle made in Italy 
with a shape and an illustrated landscape. 
Among the pieces that make up the puzzle 
there are 12 animal shapes to place using 
their stands. The game encourages logic, vi-
sual-spatial and fine motor skills.
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