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VINITALY 2021 TO TAKE PLACE
IN VERONA, FROM 20 TO 23 JUNE

MULINO BIANCO PRESENTS
READY-TO-EAT PANCAKE

In conjunction with the World Pancake Day,
on the past 16 February, the Mulino Bianco
brand by Barilla took the opportunity to lau-
nch its new product: ready-to-use pancakes.
The company explained that they are made
with flour, sugar, eggs from free-range hens
and 100% fresh Italian milk. No palm oil, no
preservatives or dyes. In each package there
are 8 pancakes in 4 single portions of 2.

A ‘restart’ event in the name of business, ensu-
ring an international and highly profiled scope
to bring the world of wine together in a safe . .
exhibition venue of 300,000 square meters. ‘ Y .mu-
This is the project summary for the 54th Vini- =
taly, scheduled at Veronafiere on 20-23 June
2021. Vinitaly, in partnership with ICE-Italian Pancake
Trade Agency, is implementing significant in- 300% Lats fesco
vestments in a flexible project which can be "
modulated in relation to scenarios and equally
be able to intercept all changes in the interna-
tional context that may arise over the next four
months. The primary objective of Vinitaly 2021
concerns important initiatives focusing on
incoming trade operators and buyers from the
main target countries.

"?

GRAPPA NOW PROTECTED
IN CHINA

Grappa is among the 26 Italian products with Geographical Indication (Gl) that will be officially pro-
tected in China from 1 March 2021. This was established by the bilateral agreement signed between
China and the European Union for the protection of a list of 200 GI (100 from China and 100 from
the EU) from imitations and usurpations in their respective territories. The distillate is also among the
40 Italian Gl included in the 8th EU-Thailand labour dialogue on intellectual property, to be held on
March 4 2021 as part of international bilateral agreements.
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BACI PERUGINA
LAUNCHES ITS OWN SPREADABLE
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The international food chain Nestlé has launched
the spread of the iconic Baci Perugina, (choco-
late pralines in Italian means ‘kisses’), created by
Luisa Spagnoli almost One Century ago. The base
comes from the famous dome-shaped chocola-
tes, with tiny bits of nuts. Baci Perugina spread,
just like the pralines, has its own note hidden insi-
de the cap. Palm oil and gluten free, the cream is
sold in a 200 g jar.

THE PACKAGING OF FABBRI 1905
RECOGNIZED AS FAMOUS IN CHINA

The Fabbri Amarena ceramic jar, as well as
the packaging of all products characterized
by the unmistakable blue-and-white ‘Faenza’
decorations of Fabbri 1905, cannot be imi-
tated in China. The Shanghai Yangpu District
People's Court has in fact recognized the
“high reputation” of the packaging of the
Bologna-based company, specialized in sour
cherries for the confectionery industry. In
2019, Fabbri (Shanghai) Food Trading Co. ini-
tiated a civil litigation against Yi Pai Chocola-
te (Tianjin) Co. and Beijing Jin Mai Xing Long
Food Co., Ltd. claiming the violation of the
art. 6.1 of Anti-Unfair Competition Law due
to a slavish imitation of its famous packaging.
Fabbri exports over 1,300 products to more
than 100 countries, for a turnover close to
90 million euros in 2019.

FERRERO ROCHER AND RAFFAELLO
ICE CREAM STICKS ARE BORN

After the Kinder Ice Cream launched in partnership with
Unilever, Italian family-owned confectionery giant Ferrero
has launched a new range of ice-cream sticks inspired
by its famous Rocher and Raffaello pralines, both in the
classic and dark versions. The new products are making
debut in France and will be distributed first across Euro-

pe (Germany, Austria and Spain, alongside lItaly).

\'-. \ = &\
conrelien | FERRERD
Raffaello ROGHR
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In the TRENDING NOW section we aim to
present some of the most recent product
launches in the Italian retail market - or that
are set to debut soon; as well as products
that have been warmly welcomed by custo-
mers because of their quality and innovative
features.

In this issue of Made in Italy for Asia we
focus on one of the strongest trends in both
the Italian and international food scene: that
of ready-to-eat meals. Products designed
for quick consumption - both at home or
during the lunch break - yet without giving
up the taste and nutritional value of a com-
plete, Italian-style dish.

The focus then shifts to two other strong
food trends, albeit very different from each
other: that of spreadable sweet creams,
which in recent years has seen the product
offer grow exponentially; and that of vege-
table drinks, characterized by many original
and captivating tastes and source of nu-
trients good for health.

CANTINE 4 VALLI

www.fpwinegroup.it

MOSCATO SPUMANTE BORGOFULVIA
Cryomaceration. The fermentation is made
with selected yeasts at a temperature of 16-

18° C. After the charmat method the refer-
mentation leaves a residual sugar that gives
to it a fantastic fragrance. Colour: straw yel-
low wine with golden tints. Fragrance: fruity
wine with flavour of exotic fruits and orange
flowers. Taste: sweet, aromatic and very ple-
asant. Pairing ideas: seasoned cheese, des-
sert and pastry. Serving temperature: 6-8°C

Grapes

100% Moscato

Land of production

Emilia Romagna, Italy

Alcohol

7,5% vol.

N. of bottles produced

500,000

Sizes

Special champagne flute bottle 0,75 It
Palletization

6-storey fumigated pallet 100x120 > 120 car-
tons per pallet
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CERRETO ORGANIC

www.cerretobio.com/en/
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ORGANIC FARRO WITH PORCINI
MUSHROOMS - 5 MINUTE MEAL LINE

A recipe with roots in the ltalian tradition,
based on a traditional cereal, spelt, and en-
riched with precious porcini mushrooms.
A quick idea for a light, healthy, tasty and
satisfying meal, ready in just 5 minutes ad-
ding just water, in the microwave or in a pan.
100% plant-based.

Ingredients list
Precooked farro wheat (spelt)*, vegetable broth*
[salt, corn starch*, vegetables* dehydrated in

variable proportion (onion*, celery*, carrot®, leek®,

parsley®), rice flour*, miso*(soy*, rice*, water, salt,
koji), rice syrup dehydrated®, yeast extract, spi-
ces’], porcini mushroom®, carrot, natural flavour,
onion*, parsley*, garlic*. *Organic

Shelf life

15 months

Packaging details

Recyclable plastic bag in carton box, 100 g
Palletization

11 layers per pallet

International certifications

Brc, Ifs, Jas, Icea, Kosher, Usda, Korea Organic,
Canada Organic

KOCH

www.kochbz.it

GNOCCHI ALLA SORRENTINA

Easy to prepare and ready to eat after a
few minutes in the microwave. Koch ready
meals are fresh prepared and frozen. Diffe-
rent dishes are available such as Fusilli with

tomato and basil, Gnocchi alla sorrentina,
Lasagna Bolognese, Penne all'arrabbiata,
Spatzle with wild garlic and scamorza che-
ese, Spatzle spring, Spatzle with spinach,
cream and ham, Strangolapreti with 4 che-
eses, Tagliatelle with meat sauce.

Shelf life

18 months

Packaging details

350ge

Palletization

1 box with 10 packs, 140 boxes per pallet
International certifications

BRC, BIO, SA8000
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SIPA INTERNATIONAL

www.martinotaste.com
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HAPPY COUSCOUS LINE

Martino presents the Happy Couscous line.
The first product that is gluten free, am-
bient (it does not require refregeration or to
be heated), and ready meal (it can be used
always and has 1 year of shelf life). Inside
there is a fork and a napkin for out-of-home
consumption. The Happy Couscous line is
available with a special 150 g reicyclable and
microwaveable cup. Around there is a pa-
per cluster reicyclable with all informations
on the product. Three recipes available: Red
lentils couscous with corn and carrots; Chi-

ckpeas couscous with pumpkin seed and
dry tomatoes; Peas couscous with basil.

Shelf life

1 year

Packaging details

150 g cup for microwaves

Palletization

N.12 unit for box, n. 16 box for layer, n. 10 layers
International certifications

Brc, Ifs, Vegan, Kosher

FIORENTINI ALIMENTARI

www.fiorentinialimentari.it

PEANUT BUTTER CRUNCHY

Peanut butter, without palm oil and hydroge-
nated fats, is source of protein and without
added sugar. Fiorentini’'s peanut butter is a
spreadable cream, enriched with many pie-
ces of roasted peanuts: it is ideal for sweet
nibbles and desserts.

Ingredients

93% roasted peanuts, sunflower ail, salt.
Packaging details

350 g jar

Shelf life

12 months
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THE BRIDGE

www.thebridgebio.com

PROBIOS

www.probios.it
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ORIGINAL

ORGANIC AND GLUTEN-FREE OAT DRINK
Probios Oat Drink is delicious drunk both
cold and hot. Full-bodied and with a delicate
flavor, it’'s guaranteed gluten-free: the oats
were prepared using the necessary precau-
tions to avoid any contamination from glu-
ten-containing grains. Perfect for those lo-
oking for a completely vegetable drink with
low fat content and no added sugar. Also

BIO COCONUT ORIGINAL

20% of coconut water and 9,4% of coconut
milk, no added sugars and with a perfect
density and stability between all the ingre-
dients: this is The Bridge’s new Coconut
Original Drink with a real intense, smooth
and fresh coconut taste. An authentic or-
ganic coconut drink: gluten free, dairy free
and 100% vegan. Ideal for smoothies, bre-

available in the cocoa flavor. akfast bowls or as refreshment during the

day.

Ingredients

Water,* oats 16% * organic
Packaging details

1 It. Cap: plastic. Brik: Tetrapack
Shelf life

12 months

International certifications
Organic, Gluten-free

Ingredients

Spring water, coconut water* (20%), coconut
milk* (9,4%) (water, coconut* 2,5%), natural coco-
nut flavour®. (*forganic)

Packaging details

1 liter. New and eco-friendly bio-based Tetra Pak
Edge, made from plant-based carton and plastic.
Less environmental impact and less CO2 emis-
sions.

Shelf life

12 months.

International certifications

Organic Icea, Kosher, AB Agriculture Biologique,
Bio Siegel
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http://www.borgofulvia.it

LITTLE BOYS
GROW UP

Some funny gift ideas to celebrate

Children's Day. Is it an imagination game,

a super powerful electric vehicle,

or simply a delicious chocolate treat!

ma(!(* ltaly
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CREATIVAMENTE

www.creativamente.eu

SUPER GOAL! PRO

Football in a board game: With Super Goal!
Pro children can play a game of football with
dice, at home inside the stadium or on the
go thanks to the practical ‘travel box’. Inside
the Super Goal box! Pro you find, besides
the stadium, also the classic Super Goal!
Box, to always carry it with you. Duration: 15
minutes. Age target: 6+

Packaging and size

Super Goal Tin Box: rectangular tin (85x130x46
mm). Material: 0.23mm tinplate. Finish: white
enamel + 4 colors + glossy varnish. Stackable lid
with relief.

Super Goal Pro Box: rectangular box
(360x300x65 mm). Material: coated recycled
white-gray cardboard gr. 1.100 sgm. thickness
mm. 1.50 covered with gardamatt paper 115 g
printed by heat sealing.

PEG PEREGO

www.pegperego.com

GAUCHO XP

The Gaucho XP electric off-road vehicle for
children impresses with its extreme per-
formance and power. Lights, sounds, mul-
ti-functional radio and a horn are some of

the features children will love. Long lasting,
2 seats, and fitted with two 480W motors.
100% Italian, Gaucho XP operates with a
24V /8Ah/200Wh rechargeable battery. Age
target: 3+

Packaging and size

Product size: 92,5 cm x 60 cm x 69,3 cm (as-
sembled). Product weight: 7,6 kg. Box size:
74x38x45,5 cm (recycled carton box). Raw mate-
rials: anti-corrosion treated iron, PP polypropyle-
ne, PA polyamide, high-density Pehd.
Certifications

European certifications



N.2 - FEBRUARY 2021

CHILDREN'S DAY

maqw ltaly

HEADU

www.headu.com

CASTLE OF KNIGHTS

This 100% made in Italy educative game in-
cludes 1 giant poster, 11 puzzles, 15 sha-
ped characters, 10 shaped objects and 36
adhesive eyes. Children will free their imagi-
nation and create a thousand of adventures.
Age target: 3-6. Duration: 30'. Number of
players: 1+

Packaging and size

Raw materials: cardboard. Product weight:
0,8800 Kg. Box dimensions: 28,5 x 25,5 x 6,1 cm
Certifications

Fsc

INCASTRO

www.incastroworld.com

COLORS 200

Incastro is 100% a Made in Italy construction
toy. A game platform made up of modules
with a single shape and capable of joining
together in all directions, to give life to

ever-changing shapes. Born from the ge-
nius creativity of an Italian architect, it was
designed to stimulate creativity, encourage
discovery and develop play autonomy in the
construction world. Age target: 5-99

Packaging and size

200 pieces, colors 200, blue, white, green,

red, black, orange, grey, brown, yellow, violet.
36x24x6 cm, 1200 g. Raw material: ABS.
Certifications

European Toy Safety Directive 2009/48/CE:
EN71:1: 2014, EN 71-2:2011, EN 71-3:1994,
AT:2000 / AC:2000/ AC:2002 - Point 23.1 -
Point 20. EN 71-3:2013 + A1:2014 - point 50.6
Reach, United States And Canada Toy Directive,
Astm F963, Astm/Cpsia/CA, Physical and Mecha-
nical Test, Toxic element test, Total mercury.
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LISCIANIGIOCHI

www.liscianigroup.com

HOT WHEELS SUPER RACE

With the new board game Hot Wheels Super
Race children are allowed to create a lot dif-
ferent circuits and more and more exciting
paths. Two Hot Wheels cars included. Age
target: b+

Packaging and size

46,6 x 35,5 x 8,6 cm. Raw materials: paper, card-
board and plastic.

Certifications

Directive 2009/48/CE EN 71. Safety of toys Reg.

Reach no. 1907/2006

QUERCETTI

www.quercettistore.com

6506 MIGOGA JUNIOR

The Migoga Junior marbles track has been
designed to meet the needs of the youngest
children, guaranteeing maximum safety on
the one hand and total freedom of explora-
tion on the other. Within the kit are 4 large,

safe and easy-to-grasp marbles with rattles
inside, providing visual and auditory stimu-
lation for the child. The components to bu-
ild the track are of different colours, so that
they can be recognised immediately, and the
joints between them are easy and intuitive.
Age target: 1/2-5

Packaging and size

Raw materials: high quality plastic, without PHTs
and non-toxic. Packaging made from 100%
recycled material. 52(L) x40,5(W) x11(H)
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DOLFIN

www.dolfin.it/en

CHOCOLATE SURPRISE EGG

Milk chocolate 20 g surprise foil egg, with
Hot Wheels surprise or Dolfin branded Ovo-
sauro in single egg display or bipack-tripack.

Ingredients list

Sugar, cocoa butter, whole milk powder, cocoa
paste, emulsifier: soy lecithin, vanillin. May con-
tain traces of nuts.

Shelf life

24 months

Packaging details

Alluminium, Pet, Cardboard

Palletization

24 pcs x counter display. 4 displays in one car-
ton. 80 cartons per pallet

International certifications

Brc, Ifs, Organic, Kosher

FREDDI DOLCIARIA

www.freddi.it

FREDDI HOT WHEEL CHOCOMERENDE
Mini cocoa coated cakes filled with whole
fresk milk, made using the highest quality
raw materials, using only natural flavours,
without colourings and preservatives. Each
pack contains a Hot Wheels GT Car, avai-
lable in 12 different types to be collected.
Other fun games designed under the tray (a
colored Hot Wheels track — 8 adventurous
circuits)

Ingredients list

Sugar, not hydrogenated vegetable oils and fats
(palm, palmkernel, coconut), glucose-fructose syrup,
wheat flour, fresh eggs 9.4%, skimmed milk powder
6.6%, fresh pasteurized milk 4.2%, fat reduced cocoa
powder 2.2%, stabiliser (sorbitol), milk proteins, natu-
ral flavouring (vanilla), emulsifiers (mono and diglyce-
rides of fatty acids, soy lecithin), gelling agent (agar),
raising agents (disodium diphosphate, sodium hydro-
gen carbonate), salt. May contain traces of nuts.
Shelf life

9 months from production date

Packaging details

Pack of 9 mini cocoa coated cakes (270 g, 9 x
30 g, individually wrapped)

Palletization

Pallet: 80x120x220. Content: 70 cartons (7
layers x 10 cartons per layer)

International certifications

Haccp, Ibs, Brc, Rspo
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“MOM, YOU’RE
THE MOST
BEAUTIFUL!”

What's better than a precious skincare gift
to tell moms how beautiful they are to us?
Is it a luxury perfume or a deeply nourishing face cream,
in the following pages we provide a selection of Spring-inspired
beauty products mothers will fall in love with.
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H. KRULL & C.

www.accakappa.com

SAKURA
TOKYO
 naurmAmnus

SAKURA TOKYO - EAU DE PARFUM

A sight of Tokyo covered up with cherry
petals. Sakura Tokyo is the new perfumery
experience by Acca Kappa. Olfactory family:
floral, fruity, musk, green. Top note: nashi,
neroli. Heart note: freesia, water lily, rose,
cherry blossom. Base note: heliotrope, san-
dalwood, musk.

Raw materials

AlcoholDenat., Parfum (Fragrance), Aqua (Water),
Geraniol, Linalool, Isoeugenol.

Packaging and size

Available in 15, 50 and 100 ml

Shelf life

Pao: 36 months

ALIA DI DEBORA POLLINA

www.alia.bio

ALIA SKIN CARE ANTI-AGE FACE CREAM
An anti-age cream for daily moisturising,
thanks to the high concentration of active
ingredients that act synergically, providing a
protective and antioxidant action. The mal-
low extract acts as an emollient and soothing
agent, while the hyaluronic acid improves

moisturisation and restores the skin’s hy-
drolipidic film. Lastly, argan oil provides an
antioxidant action that naturally counters
the signs of skin aging. Skin appears more
radiant and compact from the first applica-
tion, and is ideal for sensitive and delicate
skin.

Raw materials

Sweet almond and jojoba oil, hyaluronic acid,
mallow extract, Vit.E.

Packaging and size

Dispenser airless in PP, 50 ml

Shelf life

36 months. Pao: becouse airless
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ALLEGRO NATURA

www.allegronatura.it

FACE CREAM SET

This face cream set contains: anti-age re-
generating face cream with antioxidant
properties; hydrating nourishing face cre-
am rich in nourishing active ingredients;
and purifying rebalancing face cream for
impure skin.

Raw materials

Anti-age regenerating face cream: hyaluronic
acid, olive oil, rice bran, hop, helichrysum and
pomegranate. Hydrating nourishing face cream:
olive oil, argan, rosehop, cornflower and melissa.
Purifying rebalancing face cream: macadamia oil,
organic sesame oil, onion, organic hyssop, thyme,
fermented and Korean active ingredients.
Packaging and size

Glass and plastic

Shelf life

3 years. Pao: 6 months

Certifications

Eco Bio Cosmesi Aiab, Vegan Society, Granted by
Lav.

APIARIUM

www.apiarium.it/en/

VANILLA AND ALMOND ORGANIC
BODY SCRUB

A body scrub to renew and revitalise the epi-
dermis cells and to make the skin softer. It
contains honey, Dead Sea salts, an exfolia-
ting mixture of marine salt (rich in regenera-
ting properties), shea butter, sweet almond
oil, honey and vanilla essential oil.

Raw materials

Sodium chloride, Helianthus annuus seed oil*, Ma-
ris sal (Dead sea salts), Parfum, Cocos nucifera
oil, Caprylic/capric triglyceride, Butyrospermum
parkii butter®, Prunus amygdalus dulcis oil, Ar-
gania spinosa kernel oil*, Mel*, Royal jelly, Vanilla
planifolia fruit extract, Limonene. (*from certified
organic agriculture)

Packaging and size

4109

Shelf life

30 months. Pao: 6 months

Certifications

Bios organic
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AULINA

www.aulina.it
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FACE CREAM H24 - CHAMOMILE AND
POMEGRANATE

Phytonutrient Elixir for everyday energized
and glowing face. Nourishing and protecti-
ve 24 H Facial lotion, for all sensitive skins.
[ts formula, rich in organic nutrient oils, with
Aloe Vera, chamomile and pomegranate flo-
ral soothing water, gives a soft and silky tex-
ture, gentle on the skin. Thanks to the pre-
sence of hyaluronic acid, Vitamin C and E, it
boosts and rejuvenates the skin, right after
the first applications. Of easy absorption,
fruity perfume.

Raw materials

Chamomile and pomegranate floral soothing
water, Aloe Vera extract, Hyaluronic acid, Vitamin
C, Vitamin E.

Packaging and size

Airles with case 40x40x170 mm

Shelf life

36 months. Pao 12 months.

Certifications

Organic, nichel tested, dermatologically tested on
sensitive skin

DIAMOND INTERNATIONAL

www.diamondfragrances.it
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BELLAGIO

Bellagio Eau de Parfum starts from the
same incipit: a worldly cocktail of top notes
that mixes the intense and strong flavour of
strawberry and raspberry, made frivolous

and careless by the freshness of the man-
darin, vivid and intense like the flashes of
light on the lake ripples. A triumph of luxury
and spectacle celebrated in the magnificent
Bellagio Resort of Las Vegas.

Raw materials

The sweet flowery and elegant middle notes em-
brace the timeless bottom notes of patchouli and
musk. A unique and timeless fragrance.
Packaging and size

Eau de Parfum natural spray vaporisateur 100 ml
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BEMA COSMETICI

www.bemacosmetici.it

BIO ET CAROUBE
DI STORACI DANIELA

www.bioetcaroube.com

NATURYS -

FLUID CREAM
A fluid cream with a specific protective
action against external agents that cause
premature skin ageing. Its formula helps
boost collagen production, essential for an
immediate rejuvenating effect. Made with a
mix of Vitamin E: which, thanks to its power-
ful antioxidant action, promotes tissue ela-
sticity and prevents the formation of free
radicals; Vitamin C: which regenerates vita-
min E continuously and amplifies its effect;
Acerola juice: which enhances the vitamin
C content, provides a specific antioxidant
action to combat ageing effects, and boosts

VITAMIN CONCENTRATE

‘ZEN SOURCE’ CLEANSING FOAM AND
BEAUTY ESSENCE

Inspired by the search for beauty according
to the rituals of Japanese J-Beauty, in which
hydration and naturally young-looking skin
are fundamental, Zen Source has been crea-
ted. With a natural and delicate fragrance of
cherry, a foaming cleanser to gently remove
impurities and excess dead cells, rich in revi-
talising natural active ingredients that coun-
teract signs of aging on the skin, making it
extremely soft, radiant and velvety. To com-
plete this skincare treatment, an essence
designed to enhance the skin’s appearance
through a complex of active ingredients.

collagen production.

Raw materials

Buds of Japanese cedar tree, pure cherry ex-
tract, carob fruit extract, flower hydrolates.
Packaging and size

Soft tube 125 ml, plastic bottle 150 ml

Raw materials

Vitamin E, acerola juice and vitamin C
Packaging and size

Airless plastic bottle 50 Ml + external carton

pack Shelf life

Shelf life 3 years. Pao: 6 months.
3 years. Pao: 6 months. Certification
Certifications Aiab

Icea Organic Certification
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BIOFFICINA TOSCANA

www.biofficinatoscana.com
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MALLOW MOUSSE

A soft facial cleansing mousse with a light
touch, suitable for everyday use, with gentle
plant-based surfactants. Containing organic
Tuscan mallow mucilage with emollient and

refreshing properties, and soothing and pro-
tective organic extracts. It has a softening
effect on the skin, which it leaves silky-smo-
oth and velvety-soft, releasing a gentle floral
fragrance.

Raw materials
Organic mallow mucilage, extracts of organic

passionfruit, calendula, helichrysum and yarrow.

Packaging and size

5.07 fl.oz mousser

Shelf life

30 months. Pao: 12 months
Certifications

Aiab

L. MANETTI - H. ROBERTS & C.

www.acquaallerose.it

ACQUA DISTILLATA ALLE

ROS

REFRESHING TONER

Acqua alle Rose Refreshing Toner is pure
distilled red rose water enriched with the ex-
tracts of 3 noble roses: Canine Rose - natu-
ral source of vitamin C with antioxidant pro-
perties; Centifolia Rose - natural revitalizing
remedy; Damascene Rose - rich in flavo-
noids, helps reducing the formation of wrin-
kles. It completes the daily beauty routine by
helping removing make up residues and skin
impurities. It's perfect for refreshing and so-
othing even sensitive skins. 95% ingredients
of natural origin.

Raw materials

Aqua, Rosa Gallica flower water, Rosa Centifolia
flower extract, Rosa Canina fruit extract, Rosa
Damascena flower extract, glycerin, propylene
glycol, sodium gluconate, parfum, citric acid,
peg-40 hydrogenated castor oil, 2-bromo-2-ni-
tropropane-1,3-diol, sodium benzoate, geraniol,
hydroxycitronellal, citronellol.

Packaging and size

Plastic 300 ml

Shelf life

30 months. Pao: 9 month

Certifications

Production site certified ISO 9001 & ISO 22716
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ALBA BEAUTY SCIENCE

www.jolicosmetica.it
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JOLI DAILY CREAM

The Joli daily face cream contains precious
apple stem cells extract and other six natu-
ral active ingredients that work for the hy-
dration, regeneration and protection of the
skin. Thanks to the certified Buddleja offici-

EAU DE MILANO

www.eaudemilano.it
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EXCLUSIVE
Exclusive for woman: oriental, floral, edible
fragrance. The top, heart and bottom no-

tes in this fragrance find the perfect mix of
sweetness, sensuality and refinement. Gold
is the color of this scent.

nalis extract and of the microencapsulated
sunscreens, the Joli daily cream protects
the skin of blue, UVA and UVB rays. Only
essential oils make up the floral fragrance.

Packaging and size

Glass, rigid cardboard
Shelf life

36 months. Pao: 24 months

Raw materials

Apple stem cells extract, certified Buddleja of-
ficinalis extract, high molecular weight polysac-
charide, microencapsulated SPF 15 sunscreens,
erythritol, Abyssinian oil, shea butter.
Packaging and size

Glass and plastic pump, 50 ml

Shelf life

3 years. Pao: 12 months
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EQUILIBRA-SYRIO

www.syrio.net

AGE SUPREME []fa :

RICH LIFTING COMPLEX

BLIFT AGE SUPREME RICH LIFTING
COMPLEX

Face cream with lifting effect. Rich in active
ingredients cream absorbs easily and pene-
trate deep into wrinkles and micro-wrinkles.
The peptide solution (Acetyl Octapeptide-3),
in concentration of 5%, helps reduce wrink-
les and expression lines and boasts a power-
ful lifting effect.

Raw materials

Hyaluronic acid (10% solution), beta-glucan, natu-
ral evening primrose oil, jojoba oil, vitamin E.
Packaging and size

Jar 50 ml + case

Shelf life

60 months. Pao: 12 months
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HARBOR

www.phytorelax.it
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BIO PHYTORELAX CLEANSING OIL-MILK

WITH ORGANIC GOJI & OMEGA 3, OMEGA 6
Efficiently removes make-up and impuri-

ties, leaving skin deeply nourished, radiant
and supple. 11% organic of total, 99% na-
tural origin of total, 100% fragrance natu-
ral origin.

Raw materials

Organic Goji berries & Omega 3 and 6
Packaging and size

Bottle with dispenser boxed, 200 ml
Shelf life

5 years. Pao: 12 months.
Certifications

Icea Cosmos Organic, VeganOk, Fsc
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| PROVENZALI

www.iprovenzali.it
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ORGANIC ANTI-AGE FACE CREAM
ROSE MOSQUETA

For mature skin there is the anti-aging face
cream, formulated with Cassia Angustifo-

lia seed extract and camelina oil. This face
cream gives the skin an immediate feeling
of well-being in addition to a complete and
deep hydration.

Raw materials

Rose Mosqueta QOil, vegetable hyaluronic acid
(Cassia Angustifolia seed polysaccharide), ex-
tracts of red algae and pomegranate
Packaging and size

50 ml

Certifications

Dermatologically tested on sensitive skin, tested
for heavy metals nickel, chromium and cobalt
(<0,0001%), 100% vegan
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IDEA TOSCANA

www.ideatoscana.it

‘PRIMA FIORITURA’
HANDS AND FACE
Made with natural essential oils of Damask
Rose and Centifolia and with organic rose
hips and Damask Rose extract. The nouri-
shing power of the wise mixture of oils and
vegetable butters gives tone, softness and
brightness to all different kinds of skin. The
line includes: micellar water; face, neck and
décolleté butter; lip balm; lip mask; lip balm
scrub; nail mask and cuticles; hand butter;
linen perfume.

LINE FOR LIPS,

Raw materials

Natural essential oils of Damask Rose and Cen-
tifolia, organic rose hips and Damask Rose ex-
tracts, organic oil of rose hips, aloe vera, hyaluro-
nic acid, cocoa butter, shea butter, sweet almond
oil, rice bran oil, vegetable glycerine.
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ALTA NATURA BY INALME

www.altanatura.com
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ROSA MOSQUETA FACIAL OIL

Rosa Mosqueta Facial oil, with a restoring
action, provides deep moisture and nouri-
shing to the driest skins. It also reestabli-
shes the hydrolipidic balance counteracting

skin dehydration and contributes to a bet-
ter elasticity. An exclusive concentrated of
beauty from Rosa Mosqueta, a wild western
shrub. Rosa Mosqueta oil, a cold-pressed oil
from seeds, contains a very high percentage
of polyunsatured fatty acids.

Raw materials

Rosa Mosqueta

Packaging and size

30 ml

Shelf life

Pao 6 months

Certifications

Dermatologically tested on sensitive skin. Mi-
crobiologically tested. Free from: Sls, Sles, Peg,
parabens, colourants, petroleum derivatives.
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JACKLON

www.jacklon.it

T | e
nafira |

PROFUMATA

BEAUTY SET
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NATURA PROFUMATA BEAUTY SET
Natura Profumata Beauty set containing:
bath & shower, liquid soap and a sponge.

Daily wellness with oriental Sakura flower
notes and natural Lotus flowers water. Der-
matologically tested.

Packaging and size

Beauty set: bath & shower 500 ml and liquid
soap 300 ml

Shelf life

5 years. Pao: 12 months.
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LA SAPONARIA

www.lasaponaria.it

HAND CREAM WITH ROSE AND SHEA
BUTTER

This cream is nourishing and protective and
it is ideal for dry and demanding skin. Based

on organic extra virgin olive oil, it contains
also aloe gel for smoothing redness of skin
and irritations, shea butter and argan oil for
protecting and nourishing the skin.

Raw materials

Shea butter, aloe, extra virgin olive ail, rosehip,
argan oil.

Packaging and size

60 ml

Shelf life

30 months. Pao: 6 months

Certifications

Ccpb (organic)
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CASA MENCARELLI

www.casamencarelli.com

‘SKINCARE SAVIORS’ SPRING/SUMMER
LIMITED EDITION

Full size Mask, Toner and Serum. The Mask
remove dead skin cells gently, cleansing
away impurities and minimising the pores.
The Toner contains natural fermented anti-
microbial peptides which have moisturising
and conditioning properties. The Serum is
rich in anti-oxidants like Beta Carotene, vi-
tamins E and essential fatty acids Omega 3,
5, 6, 7,9, to help repair and regenerate skin
cells. No added fragrance. Excellent for ma-

ture, sensitive and acne prone skin.

Raw materials

[talian green clay from Sicily, lemon peel powder,
orange blossom, honey, fermented peptides,
pomegranate seeds oil, sea buckthorn fruit ail,
grapeseed oil, Italian seaweed extract.
Packaging and size

All recyclable glass packaging, gift carton prin-
ted with vegetable ink, eco-friendly. Mask: 80 g,
Toner: 100 ml, Serum: 30 ml

Shelf life

2 years

Certifications

Cosmos Organic
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NATURAEQUA

www.naturaequa.com
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SPRING BLOSSOMS BODY CREAM
Pure essences combine with the properties
of nature’s most nourishing plants: organic,

fair-trade argan oil; organic shea butter; and
organic olive oil from the Ligurian Riviera.
Blissful for the skin, which ends up soft,
smooth and sweet-smelling.

Raw materials

Shea butter, olive oil, argan oil

Packaging and size

Tube in bioplastic (origin from sugar cane)
200 ml

Shelf life

Pao 6 months

Certifications

Bio/Organic (Aiab), VeganOK, Made in Italy
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NESTI DANTE

www.nestidante.com

REGINA DI PEONIE
Natural vegetal soap enriched with the exhi-

larating properties of rose and made with
love and care in Italy since 1947.

Raw materials

Sodium palmate*, sodium cocoate/sodium pal-
mkernelate®, aqua (water), parfum (fragrance),
Rosa Canina fruit extract, glycerin, sodium chlo-
ride.

Packaging and size

250 g

Shelf life

Pao: 36 months.

Certifications

UNI EN ISO 9001:2015
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OFFICINA NATURAE

www.officinanaturae.net

GIFT BOX CO.SO. BOOST OF LIFE

A beauty gift box for those who love a dyna-
mic and plastic free lifestyle. It includes two
products plus an accessory from the CO.SO.
Solid Cosmetics for daily hygiene: a revitali-
zing solid body wash, a CO.SO. natural hemp
glove and a Deo CO.SO. ‘Brioso’ Verve. Revi-
talizing solid body wash cleanses in a delica-
te way: its organic extracts of black tea and
willow favor microcirculation and cell renewal.
The efficacy of solid deodorant Deo CO.SO.
Verve, due to the exclusive impal-pable bicar-
bonate, is enhanced by triethyl citrate, which
prevents the proliferation of bacteria. The
hamamelis extract also acts with a slightly
astringent action. Fragrant notes of citrus
characterize both solid products.

Packaging and size

Cardboard box with: CO.SO. Revitalizing solid
body wash: FSC mix cardboard box - 64 g;

Deo CO.SO. ‘Brioso’ Verve: 100% recycled alumi-
nium jar, FSC mix paperboard outer sleeve - 50
ml; CO.SO. Natural hemp glove: no pack - 9,5 x
11T cm

Shelf life

30 months. Pao: 6 months

Certifications

Waiting for Cosmos certification
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UMBRIA OLII INTERNATIONAL

www.olivellaline.com
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‘OLIVELLA’ BODY OIL RELAXING

Thanks to the properties of the ultra-puri-
fied virgin olive oil and the precious ylang-
ylang oil essential oil, Olivella Body Oil Rela-
xing takes good care of the body skin and
it is suitable for massages. Rich in natural
active aromatic ingredients, the formula en-
sures that the active ingredients will be com-
pletely absorbed, guaranteeing the natural
balance and effectiveness as emollient and
anti-aging. Ylang Ylang essential oil will have
a calming effect. 100% natural, vegan, para-
ben free, no palm oil, no petroleum bypro-
ducts, no dyes, dermatologically tested.

Raw materials

100% ultra-purified virgin olive oll
Packaging and size

Pet bottle, 250 ml

Shelf life

30 months. Pao: 12 months

Certifications

Peta-Vegan approved, ISO 9001, ISO 140001
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OYSTER COSMETICS

www.purakosmetica.it
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PURE LIFE

Pure Life is the new multi-purpose range
that combines cutting-edge active ingre-
dients with the perfect sensory experience.
With amla oil, Rose of Jericho extract, UV fil-
ters, goji berries and aromatic woods (cher-
ry, walnut and carob wood). A full range to
nourish, intensify, protect and rehydrate. It
includes: pure life regenerating shampoo,
pure life restorative mask, pure life leave-in
restructuring nectar, pure life illuminating
elixir.

Packaging and size

Shampoo: bottle 250 ml, Mask: tube 200 ml,
Leave-in Nectar: bottle 150 ml, llluminating elixir:
bottle 80 ml

Shelf life

5 years. Pao: 12 months
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PAGLIERI

www.felceazzurra.it

SAKURA FLOWERS - BODYWASH

The cherry blossoms (Sakura in Japanese),
from the oriental tradition, tell a story of
charm and harmony, delicate and fragile but
at the same time strong and hypnotic. This
new body wash gives a sensation of envelo-
ping sweetness, through moments of deep
relax during shower. A feminine and elegant
fragrance.

Raw materials

Aqua (water), sodium laureth sulfate, parfum
(fragrance), cocamidopropyl betaine, glycerin,
potassium lactate, sodium chloride, disodium
Edta, phosphoric acid, methylchloroisothiazolino-
ne, methylisothiazolinone, benzyl alcohol, benzyl
salicylate, hexyl cinnamal, linalool, CI 17200 (Red
33), Cl 14700 (Red 4).

Packaging and size

Bottle 650 ml (21,98 Fl 0z)

Shelf life

Pao: 12 months
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PHYSIO NATURA

www.physionatura.it
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FACE CREAM GRAPES AND AMARANTH
Emulsion with creamy and sensorial textu-
re perfectly suited to revitalize and awaken
the radiance of the complexion thanks to
exclusive BiOI-N and BiOI-P, two complexes
derived from Puglia with proven antioxidant
action. Enriched with grapeseed oil and or-
ganic amaranth extract, ensuring nourishing
and moisturizing action on facial skin, this
product protects the skin from aging and
external agents.

Raw materials

100% recycled, I'm green
Packaging and size

50 ml

Shelf life

36 months. Pao: 6 month
Certifications

No allergens fragrance, dermatologically tested,

nickel tested, vegan validate
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EAU THERMALE AVENE

www.avene.it

—OUVFANCE

COUVRANCE - LIP BEAUTY BALM

Color, nourishment and brightness to subli-
mate the smile of all lips, even sensitive ones.
3 timeless feminine colors - Delicate Nude,
Velvet Pink, Bright Red. Delicate gloss effect
colors for bright and luminous lips, rich and
creamy texture, core of the oleo-nutritive
treatment for nourished, soft and protected
lips. High tolerance for sensitive and irrita-
ted lips: without fragrance and SPF 20. Wa-
ter and sweat resistant, no-transfer.

Packaging and size
Stick 3 g

Shelf life

36 months
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SAPONE DI UN TEMPO

www.saponediuntempo.it

SPA CARE LINE
Refined and precious cosmetic line created
respecting the nature, like all Sapone di un
Tempo products line, the result of research
into innovative ingredients come from the
vegetable world.

Raw materials

The technology of natural mica, capable of cap-
turing and reflecting the light in delicate sha-
des, combines with the precious oil of Japanese
Camellia ‘Tsubaki’, the regenerating Pearl extract,
the delicate Rose Water and the multifunctional
extract of Bixa Orellana for having a radiant skin
and to give brightness to the hair.
Certifications

Organic cosmetic Biocosmetics 70, Product Phy-
siological PH nichel tested
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SAPONIFICIO VARESINO

www.saponificiovaresino.com/svstore

ROSA ROSSA SOAP SET ‘GRECALE LINE’
The Grecale Line is a tribute to the Medi-
terranean wind that blows from North-East
and contributes to the growth of the typical
[talian fruits and flowers.

Raw materials

Soap obtained with natural ingredients, palm and
palm kernel oils are saponified through the an-
cient Marseilles method.

Packaging and size

3x100 g plate wrapped soaps in cardboard
Shelf life

5 years

Pao

36 months
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UNI COSMESI LA NORDICA

www.unicosmetics.it www.whitecastle.it
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BEAUTY FACE CREAM WITH ROSEHIP
AND ARGAN OIL 50 ML
This UNI cream has a delicate scent of rose.

GIFT PACK ‘ALMOND AND PEACH
FLOWER’
Bath shower and body cream with natural

It has a very soft texture and is easily absor-

bed. Its formulation is enriched with Argan
oil, with its active ingredients. For this rea-
son the cosmetic has moisturizing and to-

peach flower extract — detox. In modern wor-
Id, pollution, rhythm of life and stress affect

the skin, causinf premature aging and dehy-
dration. Peach blossom is known for its an-

ning properties. tioxidant and detoxifying properties, thanks
to its components it protects the skin from
damage caused by pollution and helps to

keep it bright.

Raw materials
Argan oil: skin toning, antioxidant, anti-radical,
anti-aging. Jojoba oil: nourishing, emollient, im-

proves the physiological state of the skin. Shea Packaging and size

Butter: nourishing. Olive oil: moisturizing, emol- Bath and shower gel: 400 ml, moisturizing body
lient. Vitamin E: antioxidant. cream: 200 ml

Packaging and size Shelf life

50 ml Pao: 12 months (bath and shower gel), 6 months
Shelf life (moisturizing body cream)

2 years. Pao: 6 months
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FROZEN
DESSERT

Original and authentic tastes, full of yummy ingredients

or inspired by ltalian traditional recipes. That will grab
consumers’ attention thanks to high-end, eye-catching
packaging solutions.




N.2 - FEBRUARY 2021

FROZEN DESSERT

maqw ltaly

CALLIPO GELATERIA

www.gelateriacallipo.com

VEGAN ICE CREAM - HAZELNUT
Plant-based ice cream, hazelnut flavor.

Ingredients

Water, Italian hazelnut paste (11%), sugar, glu-
cose syrup, maize dextrose, coconut oil, maize
maltodextrin, soya proteins, emulsifiers: mono-
and diglycerides of fatty acids; stabilisers: locust
bean gum, sodium alginate, guar gum, carragee-
nan; natural flavouring, salt.

Packaging details

310 g tub with cover of CA and tamper-evident
Shelf life

36 months
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CASA DEL GELATO

www.casagelato.it
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BACK TO ORIGINS

‘Ritorno alle Origini’ (Back to Origins) is the
ice cream as good as it used to be. A genu-
ine, artisanal product, prepared with a few
simple raw materials. The result is the true
and decisive flavor of the highest quality and
carefully selected ingredients of which it is
made of.

Ingredients

Fresh cream and fresh egg yolk

Packaging details

Black plastic jar with screw-on lid 400 g. 8 CU
per SKU (single flavor)

Shelf life

24 months

International certifications:

Brc, Ifs, Organic, Vegan V-Label, RSPO, Rainfo-
rest Alliance.
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G7

www.g7gelati.it

G7 LE TORTE - ITALIAN GELATO CAKE
‘CASSATA’

Traditional recipes reinvented with a new
mix of experience and creativity. G7 vel-
vety and creamy Gelato, decorated with the
best ingredients, is now presented on a soft

sponge cake slice. ‘Cassata’ is inspired by
the traditional Sicilian dessert, prepared with
ricotta cheese gelato and pistachio sprea-
dable cream. The cake is decorated by hand
with candied fruit and whole toasted pista-

ITALGELATO

www.italgelato.it

CHOCO CROCK

Gelato covered by a delicious crunchy cho-
colate top. To be broken in order to dig into
the gelato to enhance the ideal mix of crun-
chy and creamy. Available in two versions:
Egg cream gelato with Modica PGl choco-
late, wild strawberries & crunchy chocolate
covering; and Egg cream gelato, amaretto
cookies, candied orange & crunchy choco-
late covering.

chios. Packaging details
350¢g
Ingredients Shelf life
Ricotta cheese gelato cake, stuffed with pista- 24 months

chio spreadable cream (20%) and decorated with
whole toasted pistachios and fruit salad (5%). On
the base, a sponge cake slice dunked with mara-

schino syrup.

Packaging details

Weight: 1,1 kg (12 servings). Recyclable cardbo-

ard box, recyclable plastic tray.

Shelf life

24 months

International certifications

Company certifications: FSSC- ISO 22000, IFS HL
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NEW COLD

www.coldgelati.com

TARTUFO LIMONCELLO
Lemon and limoncello ice cream whit cru-
shed yellow meringue.

Ingredients

Rehydrated skimmed milk, sugar, glucose pow-
der, refined coconut ail, yellow crushed meringue
3% (sugar, egg white, coloring: natural extract of
safflower), lemon juice 2%, maltodextrin, limoncel-
lo liquor 1%, emulsifier (mono and diglycerides of
fatty acids), thickeners (carob seed flour, sodium
alginate), citric acid, flavourings, color: curcumin.
Packaging details

Pack of 2, 90 g each

Shelf life

24 months at -18°C

International certifications

Brc, Ifs
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PASTICCERIA QUADRIFOGLIO

www.pasticceriaquadrifoglio.com
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LAVA CAKE
Chocolate cake with molten fudge center

Ingredients

Eggs, sugar, margarine, cocoa mass, chocolate
Packaging details

100 g, paper cup in paper case

Shelf life

365 days/frozen, 22 days/defrosted
International certifications

Brc
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TONITTO 1939

www.tonitto.com
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ORIGINI

Origini is the premium ice cream line for the
refined and ethical consumer. It is prepared
with exclusive ingredients (single origin) and
with cocoa and sugar from Altromercato,
the main fair trade reality in Italy. Gourmand
recipes designed to enhance the combina-
tion of fine ingredients such as pink salt
from Hymalaia, chocolate cru from Togo or
cashews from Vietnam. Available in the fol-
lowing variants: chocolate with cashews, le-
mon and ginger chocolate and caramel with
pink salt. Free from preservatives and GMQOs

Ingredients

Fresh milk, Altromercato brown sugar, Altromer-
cato chocolate, pink salt from Himalaya.
Packaging details

500 ml / 300 g carton cup

Shelf life

3 years

International certifications

Brc, Ifs, Utz, Fda
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